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WINTRO

WEB INTRO
We are conducting a survey on current issues of interest to Canadians, funded by the
Government of Canada.

The survey takes about 15 minutes to complete. It is registered with the Marketing
Research and Intelligence Association. Your participation is voluntary and completely
confidential. Your answers will remain anonymous. <To thank you for your participation
we will be entering your name into a draw for one of two prizes of $250.>

INSTRUCTIONS
Please consider the questions and your answers carefully.

On each screen, after selecting your answer, click on the "Continue" button at the bottom
of the screen to move forward in the questionnaire.

If you leave the survey before completing it, you can return to the survey URL later, and
you will be returned to the page where you left off. Your answers up to that point in the
survey will be saved.

If you have any questions about how to complete the survey, please call Probit at
866.211.8881 or send an email to online@probit.ca.

Thank you in advance for your participation.

PINTRO
PHONE INTRO

Hello/Bonjour (pause), we are conducting a survey on current issues of interest to
Canadians, funded by the Government of Canada.

My name is of EKOS Research, the company hired to do the survey. The
survey takes about 15 minutes to complete. It is registered with the Marketing Research
and Intelligence Association. Your participation is voluntary and completely confidential.
Your answers will remain anonymous.

To thank you for your participation we will be entering your name into a draw for one of
two prizes of $250.

May | continue?

QAGECONF
If Phone
Are you 18 years of age or older?
Y S, CONLINMUE ....vviieeee ittt ettt et ete et s e e st e e st e s st e s st e s s beesabesebesssbessbessabesesbeeerenas 1
Yes, call later/specify time and date ........c.ccvvvererenieiie s 2 ->PINTRO
Refused, thank and terMiNate ..o e 99 ->THNK?2
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QSEX
< Record gender of respondent><Are you...>

1Y = [T RTTTRR 1
FEMAIE ..o be e eae e 2
PRIV

If Phone

This call may be recorded for quality control or training purposes.

PRQ1
Thinking about the last 3 months how much time did you spend reading each of the
following per week or per month?

(Please provide an approximate number of hours and select per week or per month, if 0
please select none)

Q1A
Books

[\ [0 =N 999

[ (10 N 77 N>
PEEMVEEK ...ttt e et e e et e s ettt e e st e e e ettt e e s ea e e e rrraeen 2
L a Y, o 011 [T 3

LN L0 TS 1LY = N 998 SX
Q1B

Magazines

N[0 =N 999

[ (10 N 77 N>
PEEMVEEK ...ttt e e et e e et e s st e e e ettt e e s araaeerrreeen 2
e GV o] o1 o P 3

N LT (1YL= OO 998 SX
Q1C

Daily, weekly, or monthly newspapers

[ o] 1< 999

[ (10 3N 77 N>
PRI MVEEK ...ttt ettt e et e et e e e et e e et e e e e e e e et e e s a—teenireeen 2
STV, o 011 [T TR TP 3

N LO =T 1)Y= N 998 SX
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Q1D
Websites, blogs

[ o] 1< P PPPPRN 999
[ (o U £SO 77 N>
PEEMVEEK ...ttt ettt e e s st e e s e b bt e e s et e e s sraeeean 2
TGV, o] 011 [T 3
N LT (1S R 998 SX

Do not read books go to Q10

PQ2A
The survey is focused on Canadians' reading of books in print or digital format

Q2AA
Thinking of all of your reading time, approximately what proportion is spent reading
books printed in digital format, that is e-books?

Please €Nter PEICENTAYE. ... ..cviieiee ettt sre et teeaeenaennees 77
DON't KNOW/NO FESPONSE.......veiieeieiiiteesteesteeteeiesaeseestee e e steetesneesseesnaestaesteeeesneennees 99
Q2B [1,5]

If read e-books/digital format
How do you access electronic print books in digital format?

< READ LIST;> Select all that apply

E-reader (exclusively fOr DOOKS) .........ccoeiiiiiiiiiicie e 1
Tablet or iPad (multi-function, including e-reading) ..........ccococvervininiinincee, 2

Other MODIIE TEVICE ..o 3

(010 141010} (=T F=1 o] (0] o SRS TSSPPRR 4

(@] 10T O (] 1= ox | Y SRS SR 77 B
DON't KNOW/NO FESPONSE......veiveeieieiteestr et ete e e stesee e e sreesteete s e snsesneesbeeteeaesneennees 99 BX
Q2C

Have you accessed any audiobooks in the past 3 months?

D T O PR P P PP UP PP TURRURTOPRTPPRORO 1

N[ T SO T PP TP TP PRURTOTRTOPPPOIO 2

DON't KNOW/NO FESPONSE. .....cuvieiteite sttt sttt sttt s sbe e 99
PQ33

Approximately, what proportion of your reading time is spent reading print or digital
books that are:
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Q33A

Fiction

Please enter PEICENTAGE. .......uiiiiirieieicrie ettt bbb 77

DON't KNOW/ NO FESPONSE. ....cuverviveieitesiesieereeseestestestesteeseeseessesseseessesressesseenseseeseessenes 99 S
Q33B

Non-Fiction

P1ease ENLEr PEICENTAJE. ... .vcivevirrereste s e e eree st e e se st ste e e e e sr et resre e e e e e e neenre s 77

DON't KNOW/ NO FESPONSE. ....cuvevviveieitesiesieeseestesiestestesteeseeseessesseseessessesreesaenseseessesseses 99 S
Q4B

Approximately, what proportion of your reading time do you spend reading for school
or work (as opposed to reading for leisure), including reading fiction or non-fiction
books, in print or electronic format?

Please eNter PEICENTAYE. ... ..cviieiee sttt ste et beeteeaesnaenneas 77
DON't KNOW/NO FESPONSE.......veiieeieeiitieitresieeteetesteseestee e esteeaesneesneesneestaesteeeeeneennees 99
Q5B

Thinking about all of your leisure time in an average week, what proportion is spent
reading books?

Please eNter PEICENTAGE. ... ..c.uivieiireeicierieeee bbbt 77
DoN't KNOW/NO FESPONSE........cviuiiiieiiiiirie ittt bbb 99
Q6A

Has the amount of time you spend reading books for leisure increased or decreased in
the past 12 months?

Decreased iN the PaSt YEAI ........ecivii it 1
The SAME @S JaSE YEAI .......eeieiie e 2
INCreased in the PASE YEAN .......cciiiiiiiiie et 3
DON't KNOW/NO FESPONSE. .....uveeiterie sttt ettt sttt s nbe e 99
Q6B

Q4 = Read for school/work
And in the past year, has the amount of time you spend reading books for school or
work increased or decreased?

Decreased iN the PASE YEAN .........ooeiiiiriiieiee ettt 1
The SAME @S TS YA ......ciueieieiieiee e b 2
INCreased iN the PASE YEAN .......cciiii it 3
DON't KNOW/NO FESPONSE. .....uveeiterie ittt sttt sttt et e e 99
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Q6C
If read e-books/digital format
How about the amount of time you spend reading e-books?

Decreased iN the PAST YEAI ........cceiiiiiieiieeeeieese e e et e e nre 1
The SAME @S [aSE YA ......ccueiiceeice et et 2
INcreased in the PASt YEAN .......cccvcie i e 3
DON't KNOW/NO FESPONSE.....ecuveviteieitesieeteereestestestestesteaseeseessesseseessesressessesnseseeseessenes 99
Q7A

Approximately how much money did you personally spend to purchase books, including
print and electronic format, in the past 60 days for yourself or for others?

NN et n e nr e reen 1
Enter dollar amount spent in past 60 days .........ccccvvveiieeiieere e 77
DON'TKNOW .ttt ettt st s be e nbe et s be e sbe e beenbeebesraesreas 99
Q7B

ITQ7A =1

Approximately how much money did you personally spend to purchase books, including
print and electronic format, in the past 12 months for yourself or for others?

NONE .. 1

Enter dollar amount spent in past 12 MONtNS..........cooviviieneneee e 77
DON'TKNOW ..ottt bbb 99
PRQ88
[ If.. Q7A = 77-99 or Q7B = 77-99 |

Approximately, what proportion of this spending <$ amount> was spent for:
QB88A

Your own pleasure reading or personal interest

Please eNter PEICENTAYE. ... .ccviveieecteectt ettt e e e st beeae e nnees 77

DON't KNOW/ NO FESPONSE. .....veieie sttt ete et ste et estaeteeae e nnees 99 S
Q88B

Your own reading for work or education

Please eNter PErCENTAJE. .......cove ittt e bbbt 77

DOoN't KNOW/ NO FESPONSE. ...ttt ettt ittt st sbe e 99 S
Q88C

Other family members in your household

Please eNter PEICENTAGE. ... ..cuiviiiireieerie sttt st 77

Don't KNOW/ NO FESPONSE......c.vivivieeiieiirieeeiente ettt bbb 99 S
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Q88D
People outside your household

P1ease ENLEr PEICENTAJE. ... ..civevirte e stese e erte st e et se e e e e et resre e e e e e e e see e es 77
Don't KNOW/ NO FESPONSE.......veuieiieiieicnieieie bttt 99 S
Q9

What is your main reason or reasons that you read (i.e., what is the purpose, or what do
you get from reading)?

RESPONSE.....cceviiiiieie s 77

NO TESPONSE ... 99
ENJOYMENT, PLEASURE, FOR FUN ......cccoiiiiiiiiiiic 1 |
INFORMATION, KNOWLEDGE, EXPANDING KNOWLEDGE/LEARNING.... 2 |
RELAXATION, LEISURE TIME, ESCAPE .......ccccviiiiiiiiini e 3 |
PRQ10

In your own view, how much of an impact does reading books have on each of the
following?

Q10A1
| Half the sample |

The literacy of adults

NO IMPACT AL AII L ..o 1
PSPPSRSO 2
MOdErate IMPACE 3. ..ot 3
OSSPSR 4
VErY StrONQ IMPACL D ...t be e esnes 5
DON't KNOW/ NO FESPONSE ....vveieeeieie ittt ettt ste et et beeae e nneas 99
Q10A2

| Half the sample
The literacy of children

NO IMPACT AL AII L ..o 1
PSSR 2
MOAErate IMPACE 3.....c.eieiiieitiee bbb 3
SRRSO 4
VEry Strong IMPACTE D .....eiviieiiiie e 5
Don't KNOW/ NO FESPONSE .....cvviviviieiiieirie ettt ettt 99
Q10B

The connection we have to others in our society (this might include tolerance and
understanding of other cultures, shared values, and participation in society)

NO IMPACL AL AII L ..o e 1
PSSR 2
MOdErate IMPACE ... bbb e bbbt nee 3
TSSOSO USSR T TSP PR PURTOTUTRORPORN 4
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VErY StrONG IMPACE 5 ...ttt e e e nre 5

DoN't KNOW/ NO TESPONSE ....cvvevviieieitesiecieerieseesiesiesteste e eseessesseseesreseessessaeneeseeseessenes 99
Q10C
Individual creativity and innovation

NO IMPACT AL AII L ..o 1
OO USSP PPV UROTPTORPRN 2
MOAErate IMPACT 3. ..ot 3
OO RTO VPR POUTRTOTUTRORPURN 4
VErY StrONG IMPACE 5 ...ttt ne e e nre s 5
DoN't KNOW/ NO TESPONSE ....cvvevviveiestesiecieerieseesiesteste e eseeseeseesaeseesresresraesaeneeseeseesseses 99
Q10D

Quality of life

NO IMpPACt At @ll 1 ......ooeiee e 1
OSSOSO 2
MOdErate IMPACT 3. ..o e 3
T PSP PP PP PP PP PPPIN 4
VEry Strong IMPACT D ..o 5
Don't KNOW/ NO FESPONSE .....cuvivieiieiiiiinie ittt 99
Q10E

Strength and quality of the Canadian labour force (e.g., how qualified people are for
jobs, the quality of jobs people can obtain)

NO IMPACT AL AII L ..o 1
PSPPSRSO 2
MOdErate IMPACE 3. ..ot 3
OSSPSR 4
VErY StrONQ IMPACL D ...t b e be e ae e nnees 5
DON't KNOW/ NO FESPONSE ....vveieecieecteestt ettt ste ettt beeae e nneas 99
Q12

In the past 12 months have you visited a public library or an online portal operated by a
public library?

D T O PP PP U UPTUPTURRURTRPRPPROION 1
N[ OO U PR U PR UROURTOPTPPORO 2
DoN't reCAI/RETUSEA ..o e 99
Q12A
If visited a library
Was this visit for....?
PIEASUIE FEATING .....eeveieieieiie ettt bbbt 1
Formal education reqUIFEMENT.........ccccereiieieere et 2
DoN't reCAI/RETUSEA ..o e 99 B
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Q13 [14]
If visited a library
Which of the following do you borrow from public libraries?

< READ LIST;> Select all that apply

Print COPIES OF BOOKS .....cvviuicieiccc st nre 1
Digital COpies Of DOOKS ........cveiiiiiiiiiie e 2

AUAIO DOOKS ...ttt 3

(@] 1 g (5 Lol | V) PSSR 77 B
DoN't reCall/RETUSEM .......coveiieie e 99 BX
CDs/DVD's/VIDEQ"s, (MOVIES, MUSIC, DOC'S, TV) ..o 4 |
Q14 [1,12]

What do you see as the main benefits of a public library in your community?
< READ LIST;> Select all that apply

Greater access to variety of reading material...........c.ccccevvveiiiii i, 1
Greater sense of identity and pride in COMMUNILY .........cccoeviiieiien i 2
Higher quality of life Of reSIdeNtS........c.ccovviiiiiccic e 3

More energy and vitality in COMMUNILY .........ccoeiiiiiiiieceree e 4

More creative and literate COMMUNITY ........coeiveieiiie i 5
Greater understanding between different cultures in community...........ccccceeeeviennnnns 6
Greater public awareness and discussion of local ISSUES .........ccccvvvvvrviiniieriene e, 7

Less crime and greater safety in COMMUNILY .........coceiiininiinieneeeee e 8
Stronger econNOMIC deVEIOPMENT ........oviiiirieiieriees e 9
Central meeting space for individuals and groups in community...........cc.ceeceeerenen 10
Fosters artistic and cultural life of COMMUNILY ..o 11

OLNET (SPECITY) ..ttt bbb 77 B
DON't KNOW/NO FESPONSE.......veiveeieieitieitresteeteetesite s e steesteesteere e e sneesneesbeebeeaesnaennees 99 BX
Q16

[1f..Q12=1 |

Have you ever learned about an author at the library and then purchased one of the
author's books as a result?

D =T TP 1
AN [ N 2
DON't TECAIIRETUSEA ...ttt et e e e et e e e e e e e eerae e e s enaes 99
Q17

If borrow e-books
How likely are you to use the services of a library to borrow e-books instead of buying an
e-book at an online store?

NOE At Al HKEIY L. e 1
TSSOSO TP PP U STPURTOTPRRORPURN 2
Moderately HKEIY 3.......couo e e se 3
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A TV 11T 1 TSRS 5
DOoN't KNOW/ NO TESPONSE ....cvvevviveieitesiecieetieseesieste e steeseeseessesaeseessesresnessaenseseessesseses 99 S

If do not read books go to Q24

Q18B

Thinking about the printed or digital books you read, approximately what proportion do
you own (versus borrowing them from the library or from other people)?

P1ease ENEr PEICENTAJE. ... ..civeverreieste s e eeeee st e e te et et e et resre e e e e seeneenrees 77
DON't KNOW/NO FESPONSE......veiieeieieireestresteeteetesaeseestee e esteetesneesseesnaesteesteeeesneennees 99
Q19 [1,10]

If own half or more
Why do you prefer to own printed or digital books rather than borrow them (i.e., what is
the main benefit for you personally)?

< READ LIST;> Select all that apply

I like re-reading MY DOOKS.........c.ooviiiiiiee e 1

I like collecting the DOOKS 1 read .........cccoevveiiiiii i 2

I don't like reading books that have already been read by others ............ccocoovinenne. 3

I don't like going to the TIDrary ... 4

I never think of going to the TIbrary ... 5

I need to purchase the books for formal education .............ccoceveveiciiiv e 6

Books have lasting (and sometimes increasing) Value ..o, 7

| take pride in owning and showing my collections of BoOKS...........c.cccccoriiinnnnne, 8

I can't get the books | want any Other Way..........cccccceevierie e 9

(@] 10T O (] 1= ox | Y SRS 77 B
DON't KNOW/NO FESPONSE.......veiveeieieitieitresteeteetesite s e steesteesteere e e sneesneesbeebeeaesnaennees 99 BX
CONVENIENCE........coi ittt bbb 10 |
TO CIRCULATE, FRIENDS PASS AROUND/LEND ......ccccoeoenineiiniieninieeeias 11 |
CAN READ THEM AT MY OWN PACE, CAN NEVER FINISH IT WITHIN

TIME FRAME, TIME FRAME TOO SHORT .....oooiiiiiie e 12 |
Q20[1,12]

How do you judge whether you want to read a book?
< READ LIST;> Select all that apply

LiKE the TOPIC ... ecveieiieeicee e 1
Like the author/read other books by the author ... 2
Like the PUBTISNET .........oouiiie e e 3
The price of the DOOK.........cciiii e 4
Attracted by the DOOK COVE.........ooiiiiii e 5
Have easy access t0 the DOOK ... 6
Like the quality Of WEILING .....cooiiiiieiec e 7
The book is recommended by people | KNOW ...........cocoiiriiinineiiicscecsees 8
I 1ead ONKING FEVIBWS ..o 9
I read excerpts offered by book seller (e.g., first chapter) .......ccccocvvvvivicvvivcicieienn, 10
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The book is required reading for something (e.g., for work/education, part of a

DOOK CIUD TISE) .. 11
(@] 1 g (5 Lol | V) PSSR 77
DoN't KNOW/NO FESPONSE........cviuiiiieiiiiirieieie sttt ettt bbb 99
Q22 [1,10]

Where do you find out about books that you want to read?
< READ LIST;> Select all that apply

At physical locations 0f DOOK SEOTES..........cceiiiriiiiiireee e 1
At second hand DOOK STOTES.......cveieieriesiiie sttt nee s 2
At other retail stores that sell books (e.g., department stores, drug stores, grocery

] (0] =1 SO SSST 3
At online portals operated by book sellers (e.g., Chapters, Indigo, Amazon) ............ 4
On online book forums (Goodreads.com, Booktalk.org, websites, blogs, etc)........... 5
From book publishers (online, kiosks at VENtS) ........cccccevieeiieeiieiie e 6
LIDFAIIES .ottt nae 7
FrEndS/amily ..o e 8
Book sales (e.g., library, COMMUNILY).......ccccoiiiiiiiiii e 9
OLNET (SPECITY) ..ttt bbb 77
DoN't KNOW/NO FESPONSE........cviuiieieeiiieirieieii sttt bbb 99

BOOK REVIEWS IN MASS MEDIA (NEWSPAPER/MAGAZINES/RADIO...). 10

Q23 [1,6]
Where do you purchase books you read?

< READ LIST;> Select all that apply

At physical locations of DOOK StOF€S..........cceiveieiiii i 1
At online portals operated by book sellers (e.g., Chapters, Indigo, Amazon) ............ 2
At other retail stores that sell books (e.g., department stores, drug stores, grocery

K1 (0] £ PSSP UR PR 3
Book sales (e.g., library, COMMUNILY).......ccocoiiiiiiniiiie e 4
Directly from book pUBLISNErS .........cviiiiiii e 5
OLNET (SPECITY) ..ttt 77
DoN't KNOW/NO FESPONSE........iviiiiireeiiiiirie ettt 99
Q23B [1,3]

If buy online
Which online portal operated by book sellers do you purchase from?

< READ LIST;> Select all that apply

ChapLers/INGIZO .....ovviveieiiiiieeie et et sb e et sb e e be e 1
AIMBZON .o 2
ORI (SPECITY) vttt st 77
DoN't KNOW/NO FESPONSE........eviiiiviiiniiiirieeeiisie ettt 99
KOBO (SONY) ..ottt ettt bbbttt 3
APPLE, ITUNES. ...t 4
ABEBOOKS ...ttt 5

12 « EKOS RESEARCH ASSOCIATES, 2015



Q23C [1,3]

If read e-books/digital format

Aside from buying e-books from stores or obtaining them from a library, would you be
willing to access e-books through:

< READ LIST;> Select all that apply

An online rental place you use for -D00KS ..........cccovviiviiiiicccie e 1
SUDSCIIPLION SEMVICES ..uvvivreiieiieiesiesie et e e ettt e e st et e e sneera e e eneesreeas 2

Sites where content is paid for by advertising(e.g., use of ad banners on site)........... 3

NONE OF thESE...veive et 4 BX
DoN't KNOW/NO FESPONSE........cuviuiieiiiiiiiirieieie sttt bbb 99 BX
Q24

Many people access e-books for free. Have you accessed any e-books for free in the past
12 months?

D T O OO OO PSP PR PP PPPTIN 1
N[ TR P RSP P R TROTR PP PRI 2
N TESPONSE L.ttt bbb bbb e b et e et e e e bre s 99
Q25 [1,9]
If accessed books for free
< Were the books..... > <Was/were the e-books you accessed for free.....>
< READ LIST;> Select all that apply
Offered free (including bundles) by the author/publisher..............cccoeiiiiiiiinnns 1
A classic work where the copyright on the book has expired...........cccccocvvviiiicnennn 2
From a friend/acqUaintanCe ............ocereriiieneniee e 3
FrOM @ TIDIarY ..o raenra e 4
From a website offering unauthorized free e-books (which one?) ........ccccccvveviennns 5 0]
NONE OF TNESE ... e e 6 BX
DON'TKNOW .. e bbbt be e 99 BX
PRQ26

If accessed unauthorized free books; all others skip to g27
If you were accessing a free book online (one not offered for free by the publisher or as a
promotion), how likely are you to consider the following?

Q26A

The legal implications of the download

NOt AL Al HKEIY L ..o e 1
PSSR 2
Moderately HKElY 3.......c.oii e 3
T TP PP PO PO UP PP PPPOTIN 4

VEIY TIKEIY 5.ttt 5

DOoN't KNOW/ NO FESPONSE ...ttt sttt et 99 S

EKOS RESEARCH ASSOCIATES, 2015+ 13



Q26B
Lost revenue for the author of the book

NOE AL Al HKEIY L ..o 1
TP PR PSR TROTPPPRRPIN 2
Moderately HKEIY 3.......cvoiiieircicce e sre 3
TSP PR PSP PRS 4

TV 11T 1R TSRS 5

DoN't KNOW/ NO TESPONSE ....cvvevviveiestesiecieerieseesiesteste e eseeseeseesaeseesresresraesaeneeseeseesseses 99 S
Q26C

Lost revenue for the publisher of the book

NOE AL Al HKEIY L ..o 1
USRS R TSP TPPRPIN 2
Moderately HKElY 3.......c.ooiii e 3
T T TP P P PP PP PPPOIN 4

Y YA 1] R SR 5

DON't KNOW/ NO FESPONSE ....vveieieceee sttt eie ettt ste e ae e steeteeaesnaennees 99 S
Q26D

The cost to create and produce the book

NOE AL Al HKEIY L ..o 1
USRS R TSP TPPRPIN 2
Moderately HKElY 3.......c.ooiii e 3
T TP T PP PP PPPPUPPON 4

VEIY TIKEIY 5.t 5

Don't KNOW/ NO FESPONSE .....uvivitiiiiiiiirieieie sttt bbb 99 S
Q26E

Whether you trust the accuracy and quality of information of the free online book
NOt At all HKEIY L..oveeeeiee e nre e 1
ST TP PO PRV PRURTRURTOPRTPPPPIN 2
Moderately TKEIY 3.......oo et 3
T TP T PP PP PPPPUPPON 4

VEIY TIKEIY 5.t 5

Don't KNOW/ NO FESPONSE .....cuvviviiiiiiiirieieie sttt 99 S
PRQ27

How willing are you to pay for books (compared to obtaining books for free) if...?
Q27A

It ensures that the author is paid for their work

NOt At AIE WITING L..oeeiicece e e 1
SRS 2
Moderately WIllING 3 ......ooviiiie e 3
TSP U PTPR PR UPOPR 4

VErY WIllING 5. b 5

DOoN't KNOW/ NO FESPONSE ...ttt ittt s 99 S
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Q27B
It ensures that the publisher is paid for their work

NOE At AlF WITING L..oeeiiciie e 1
PP PR URRTROTROPPRRPIN 2
Moderately WIllING 3 ..o 3
SO PR PSP 4

VEIY WIHHING 5.ttt ettt st e te e neere e e e e nne s 5

DOoN't KNOW/ NO TESPONSE ....cvvevviieieitesiecieerieseesiestestesieesesseeseesaeseesteseesresseanseseeseeseenes 99 S
Q27C

It supports the Canadian book industry

NOt At AlF WITING L. e 1
OSSRV SPPPRPIN 2
Moderately WIllING 3 ......ooviiiiie e 3
T T T PP PP PP P R TP PP TPPOIN 4

VY WILTING 5.t sre e nneeeeenes 5

DON't KNOW/ NO FESPONSE ....vveieeeieiestie et eie e ste et sbeeteeaesnnenneas 99 S
Q27D

It increases the accuracy, reliability, and overall quality of the information in the book
NOt At AlF WITING L. e 1
OSSRV SPPPRPIN 2
Moderately WIllING 3 ......ooviiiiice e 3
T T PRSP P PR PP PPN 4

VEIY WITING 5. bbb 5

Don't KNOW/ NO FESPONSE .....cuviiiiiiiiiiirie ettt 99 S
Q27F [1,4]

After purchasing an e-book, do you...
< READ LIST;> Select all that apply

Read it FOr YOUN OWN USE ....c.veeieiie ettt ettt re e e e sreenraens 1

Share a copy with friends/family ..o 2

Copy and paste any content for Other USES ..........cccvevveiieiiciie s 3

Print a copy Of the DOOK...........cooiiiiii e 4

DoN't KNOW/NO FESPONSE........eviieiviiinieiirieieieste ettt 99 BX
Q27G

Have you ever heard the term Digital Rights Management or DRM as it relates to digital
or e-books?

D T TSP PUS 1 ->Q271
N o SRR 2
Not sure if | have heard Or it OF NOT .......cocviiiiiiii e 99
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Q27H
Digital Rights Management (DRM) is technology put in place to restrict access to,
copying and printing of digital material based on copyright. Have you ever heard of this
before?

D =L OO RRRPR 1
N Lo TR 2
Not sure if | have heard Or it OF NOT .......cocviiiiiieii e 99
Q271 [1,7]

Heard of DRM
From what you know, which of the following are true about Digital Rights Management
(DRM) on e-books?

< READ LIST;> Select all that apply

DRM doesn't have any impact on my e-reading eXperienCe.........cocoovereienereeniennnns 1

DRM protects the publisher and author from piracy .........c.coeeerereineneienenecsee 2

DRM prevents me from owning the -D00K ... 3

DRM forces me to read within an CoSYStEM .........ccccvvvieiiie i 4

If an e-book has DRM, I WON't BUY It......ccooiviiiiiciie e 5

If an e-book has DRM, | FEMOVE HL.......cceiiiiiiiiiiice e 6

DRM prevents me from sharing an €-bookK ...........cccoovvvieiii i, 7

NONE Of the @DOVE Are trUE.........ocviii e 8 BX
INOT SUIE L.ttt b e sb e bbb e nneas 99 BX
Q28[1,9]

Half the sample

From what you know, what is the role of a book publishing company?
< READ LIST;> Select all that apply

Pick the best booKS t0 PUBTISI ......cvciiiieie e 1

Make decisions about what the public Wants............cccceoveninininnieeseeee 2
SEITDOOKS ...t 3
AAVEITISE DOOKS ...t 4
Print/manufacture/produce DOOKS...........couiiiiiiiiie e 5
Increase the quality of books (e.g., edit text, adapt plot, character development,

L] 0) ISV S T 6
Design/choose art and layout 0f DOOK ..........cccooiiiiiiiiiiii e 7
Generally make books accessible to the public ..., 8

OLhEr (SPECITY) ..ttt bbbt nae 77 B
NOT SUIE ... e e 99 BX
Q29

As far as you know, do some authors publish their books themselves without going to a
book publishing company (i.e., self-publishing)?

D =T TP 1
N Lo ST 2
LI L0] YU = 99
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PRQ30
Half the sample

<Some authors do publish their own books.> Generally speaking, thinking about books
that are published by a publishing company versus books that are published by the author
themselves, how much of an impact do publishing companies have on the book created in

each of the following areas?

Q30A
Quality of writing

Has noimpactatall 1........cccccooveviiieiiiciecc e

Has strong positive impact 5 .......c.ccceveeriniiiencceeee e
Don't KNOW/ NO FESPONSE .....cuviuiiiiiiciirieieesie e

Q30B
Packaging of books

Has no impactatall 1.......c.ccoooviiiiiece e

Has strong positive impact 5 .........cccoeveeviniieniseeee e
Don't KNOW/ NO FESPONSE .....cuveuiiiieiiiirieieesie e

Q30C
The credibility and accuracy of information

Has no impactat all 1........ccocovoviieiiicecse e

Has strong positive impact 5 ...
Don't KNOW/ NO FESPONSE .....veeveiiecieicieesteeste e

Q30D
The variety of topics and points of view available

Has noimpactat all 1........cccccovoviinieiieesccc e

Has strong positive impact 5 .........cccoveeiiiiieiiice e
Don't KNOW/ NO FESPONSE .......oveivirieiiieiieiienie et

Q30E

The author's ability to promote the book, through tours and book signing events

Has noimpactat all 1........cccccvvoviivieiieescse e
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Has Strong POSItive IMPACE 5 .....cc.civiiieieciecce e 5
DOoN't KNOW/ NO FESPONSE ....vvevviieieitesieeieeteeseesiestestestesseesaeseesseseessessessessessseseessessessens 9
Q30F

If aware (Q29 =1)
Does the fact that the book is self-published have an impact on whether you trust the
accuracy and quality of information of the book?

D =T SRR 1
N Lo TR 2
N[0 RS =N 99
PRQ31

Half the sample

Comparing books that are published by a publishing company with books that are
published by the author themselves, how much of an impact do publishing companies
have on the success of the book on.....

Q31A

How widely books are advertised, promoted, and publicized?

Makes no difference to the success of the DOOK 1 ......ccevviiiiiiiiiiiiici e 1
2T 2
Makes the book somewhat more SUCCESSTUL 3.......uvviiiieiiiiee e 3
Lot e et e et e e et et e e ab e e e s e e et e e ebaeaaraes 4
Makes the book much more SUCCESSTUL S .......eeviiiiiiiieee e 5
Don't KNOW/ NO FESPONSE .....vvviieieieite ettt sttt bbb 9
Q31B

How widely books are distributed?

Makes no difference to the success 0f the DOOK 1 .........ocvvvviviiiiiciiiiecee e 1
2 e e e e — e e e et e et e et e e e e e e ann 2
Makes the book somewhat more SUCCESSTUL 3.......vvviiiieiiiiee e 3
Lot e et e et e e et et e e ab e e e s e e et e e ebaeaaraes 4
Makes the book much more SUCCESSTUL D .......eeviiiiiiiiee e 5
DoN't KNOW/ NO FESPONSE ...ttt ettt sttt nae e 9
DEMIN

If Online

Finally, I'd like to ask you some questions for statistical purposes. I'd like to remind you
that all your answers are completely confidential.
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WEBQ1
If Online
How frequently do you access the Internet?

MUIEIPIE TIMES @ UAY ..ovveveviie ettt e re e e e e e 1
ADOUL ONCE 8 QY ...cvveveiiciecie ettt e e 2
SEVEIAl tIMES 8 WEEK ..ottt sttt e b s s sre s s be s s sbeeebee s 3
(O3 ToT= I TR <] 4
SeVeral timeS @ MONTN .....cciiiiie e s e e st e e s e b e e e s aeeas 5
(O] o<1 1110111 (o TR T TR 6
Less than ONCE @ MONTN .......ooiieieee ettt e et e e e s e e e s s ebb e e e s sabaeeeeaes 7
AV T 8
DoN't KNOW/NO FESPONSE........euviiiivieeiiitirieieie sttt bbb 99

WEBQ2 [1,5]
If Online

What kinds of devices do you use to access the Internet for personal use?

Select all that apply

Desktop COMPULET OF TAPTOP ....veverieieiieieie et 1
Mobile phone with basic INtErNEt ACCESS ......cvviriiiiirieieere e 2
Smart phone capable of accessing data, video, etc (e.g., iPhone, Blackberry) ........... 3
Tablet device (e.g., iPad, Amazon Kindle).........ccccvvviieiiniieience e 4
Home gaming system (e.g., Sony PlayStation, Microsoft Xbox, Wii) .........cccccceceeene 5
DON't KNOW/NO FESPONSE.......veiveeieiiitreitresteeieetesaesee e steesteeresneesneesneesbeesbeeaesneenneas 99

WEBQ?3 [1,3]
If Online
Do you usually use the Internet for:

Select all that apply

WVOTK ettt e ettt e e sttt e e e ettt e e s et et e e sebaeeessabeeeesataeeesaataeesrraneean 1
LSTo] 1[0TSR 2
PEISONAI USE ...ttt ettt et e e st e e e ettt e e s ettt e s st it e e s s abbeeesenraaessreeeeas 3
DoN't KNOW/NO FESPONSE........euviiiieiieiieiirieieieste ettt ettt 99
WEBQ4

If Online
How frequently do you use social media?
MUIEIPIE TIMES @ JAY ... e 1
ADOUL ONCE @ JAY ...ttt sb e 2
SEVETAL TIMES 8 WEEBK ...ttt ettt et ettt e e et e e et e e s et e e s rte e e s saraeeerenees 3
ONCE B WEEBK ...ttt ettt ettt e e et e e e ettt e e et et e e s et e e e et e e e ateeeeseraeeessereeessareeeessarees 4
SEVETAl tIMES 8 MONEN <.ttt e e e et e e s e e e s s e e s eara e e e renees 5
(O] TotcI= N 1110111 (2 TR TR TR 6
Less than ONCE @ MONTN ......cciciiie ittt s e s e e e s sabae e e eaes 7
AT RO 8
DON't KNOW/NO FESPONSE. ....cuvviteite sttt ettt sttt et e e e b e 99

BX

BX

->DEMINB
->DEMINB
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WEBQS5 [1,8]
If Online
Which of the following do you use, if any?

Select all that apply

FACEDOOK ... et e sraenra e 1
IR SO U USSP 2

[T 01T 1 SRS 3
101 (=T =T TSRS SRRTRSPTPPPR 4
LI 2] o] S 6

Other (PIEASE SPECITY) ...uviuicieicie e neen 77 B
DON't KNOW/NO FESPONSE. ... .cuverviteieitesieseeraeseestestestesseeseeseessesseseessesressessesnseseeseessenes 99 BX
DEMINB

If Phone

Finally, I'd like to ask you some questions for statistical purposes. I'd like to remind you
that all your answers are completely confidential.

QEMP

Which of the following categories best describes your current employment status? Are
you...?

<READ LIST>

Working full-time (35 or more hours per WEek)..........coovereineneinenese e 1
Working part-time (less than 35 hours per WEek)..........ccocereireneinenenne e 2
SEIF-EMPIOYEA ... 3
Student attending full time school(Not WOrKing) ........c.ccoeireiiiiiiiiiieseccee 4
Unemployed, but 100KIiNg fOr WOrK ..........ccccooiiiiiiiiie e 5
Not in the workforce (e.g., unemployed, but not looking for work, a full-time
ROMEMAKET OF PATENL).....cveeieeiiee et e s e sreereens 6
RELIFE ... e 7
OBNET . 77
REFUSED ...ttt bbbt 99
QEDU

What is the highest level of formal education that you have completed?
<READ LIST>

GrAdE 8 OF 8SS ...ttt bbbt bbbt sne s 1
SOME Nigh SCROOI ..o e e 2
High School diploma or eqUIVAIENT ...........cooiiiiiiiie e 3
Registered Apprenticeship or other trades certificate or diploma...........ccccccoevvrennne 4
College, CEGEP or other non-university certificate or diploma...........ccoccoeviinnnne 5
University certificate or diploma below bachelor's level............ccccooiiviviicicnicinnnns 6
BaChElOr'S UEQIEE..... ..ot e 7
Post graduate degree above bachelor's [eVel.........ccccooveveieieic i 77
o ] (= T A (T T SR 99
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QAGE
In what year were you born?

ANSWER THE FULL YEAR, I.E. 1977 as "1977"

RECORD YEAR ..ottt 1
REFUSED ...ttt 99
QCHILD

Are there any children under the age of 18 currently living in your household?
Y S ettt et 1

N O e 2

DON'T KNOW/REFUSED ..ottt 99

QINC

Which of the following categories best describes your total household income? That is,
the total income of all persons in your household, before taxes?

<READ LIST>

UNAEE $20,000 ......00c ettt ettt st et e s st e et e s sb b e s sba e s sbb e s sbb e s sbbeesbaessrbeesrbea e 1
$20,000 to just under $40,000 ........ccceviiieiieieerieie s 2
$40,000 to just under $60,000 ..........ccccvrreriieirereiiririeeeeee e 3
$60,000 to just under $80,000 ..........ccccvrveriieriereiiiirieeeeee sttt 4
$80,000 to just under $100,000 ..........cccceveriieriereiiiirieieeee e 5
$100,000 to just under $120,000 .........covevvririiiriieiseeee s 6
$120,000 to just under $150,000 .......ccceeiveieiieiere e 7
$150,000 AN @DOVE........ccviiieiieiieiicte ettt sttt sttt 8
REFUSED ..ottt e e e e e 99

QLANG [1,2]
What is the language you first learned at home as a child and still understand?

< DO NOT READ LIST. ACCEPT UP TO TWO RESPONSES.><Select up to two

responses>

ENGLISN ... e e nra e 1
FPENCR ..o 2
OLNET (SPECITY) vttt sttt 77
REFUSED ..ottt st steente et ane e sneenneebeeteenaeenennnees 99 X
QBORN

Were you born in Canada?

Y S et e 1
N O e 2
REFUSED ...ttt ettt b e bbb 99
THNK

Thank you very much for taking the time to complete this survey.
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THNK?2

We're sorry, but according to your responses you are not eligible to complete the
remainder of the survey. Thank you for your time
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APPENDIX B:
OCTOBER SURVEY INSTRUMENT
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WINTRO

WEB INTRO

We are conducting a survey on current issues of interest to Canadians, funded by a group
of not-for-profit industry representatives of authors and book publishers, in partnership
with the Government of Canada.

The survey takes about 15 minutes to complete. It is registered with the Marketing
Research and Intelligence Association. Your participation is voluntary and completely
confidential. Your answers will remain anonymous.

To thank you for your participation we will be entering your name into a draw for a prize
of $250.

INSTRUCTIONS
Please consider the questions and your answers carefully.

On each screen, after selecting your answer, click on the "Continue" button at the bottom
of the screen to move forward in the questionnaire.

If you leave the survey before completing it, you can return to the survey URL later, and
you will be returned to the page where you left off. Your answers up to that point in the
survey will be saved.

If you have any questions about how to complete the survey, please call Probit at
866.211.8881 or send an email to online@probit.ca.

Thank you in advance for your participation.

PINTRO
PHONE INTRO

Hello (pause), we are conducting a survey on current issues of interest to Canadians,
funded by a group of not-for-profit industry representatives of authors and book
publishers, in partnership with the Government of Canada.

My name is of EKOS Research, the company hired to do the survey. The
survey takes about 15 minutes to complete. It is registered with the Marketing Research
and Intelligence Association. Your participation is voluntary and completely confidential.
Your answers will remain anonymous.

To thank you for your participation we will be entering your name into a draw for a prize
of $250.

May | continue?
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QAGECONF

If Phone
Are you 18 years of age or older?

YES, CONMEINMUE ...ttt ettt ettt ettt ettt b bbb et e ens 1

Yes, call later/specify time and date ..........cccceveieiiiii i 2 ->PINTRO
Refused (ask if anyone else is 18+ and if no, thank and terminate) .............ccccc...... 99 ->THNK2
QSEX

<Are you...>

VLI ... bbb bbbt eer et e 1

FRIMALE ... bbbt n e e 2

Prefer NOT IO SAY . ..viiiiiie et e te et e esreenneenreens 9

PRIV

If Phone

This call may be recorded for quality control or training purposes.

PREQ1
Thinking about the last 60 days how much time did you spend at each of the following
per week or per month?

Please provide an approximate number of hours and select per week or per month, if 0
please select none

Q1A

Reading books

NONE L. e s 999
HOUIS: e 77 N>
PEEWVEEK ..ottt bbb e 2

PO IMIONTN ..o bbb 3

NO TESPONSE ...t nneenreen 998 SX
Q1B

Reading other media such as magazines, newspapers, and websites or blogs
NN e 999
HOUIS: e 77 N>
PEEWVEEK ..ot bbb bbb 2

PEI IMONEN ... 3

N TESPONSE ...ttt ettt b e b et e e be e be b e sir e saeesneenbeen 998 SX
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Qi1C
Watching or playing something on a screen

This could include watching movies or shows, or gaming on a cinema screen, television,
computer or mobile device

[N L0] oL TSROSO PRt 999
o 0 PR 77 N>
PEI WWEEK ..ottt ettt ettt b e bbb e et st e st e sbe e beebeeabeeareebreereereen 2
PEI IMIONTN ...ttt ettt sbe et et e e breereenraen 3
INO FESPONSE L.ttt bbbt e st e e st et e e srb e be e nres 998 SX

QPURPOSE [1,6]
If read books
Do you typically read for:

Select as many as apply

PlEASUIE/IBISUIE ...ttt bbb nne 1
Work/professional developmeNt...........cccvivriiiie e 2
SCROOL. .t 3

(@] 10T O (] 1= ox | Y USSR 77

N TESPONSE L.ttt bbb bbb e b et e et e e e bre s 99 X
QDIGITAL

If read books
What proportion of the time you spend reading books is spent reading e-books, that is,
books printed in digital format?

NN ettt b e bt et nreereen 1
AVErY SMall aMOUNT ......c.oiiiiice e 2
OB QUAITET ..ttt sttt et e st e et e e st e e be e e sbe e e be e e nbeeenbeeebee s 3
ADOUL NAIT ... b 4
BT [ T (=T USSR 5
AIMOSE I OF Tt e 6
All book reading is in digital fFOrmat...........cooooiiiiiiinii e 7
DoN't KNOW/NO FESPONSE......vevveieiieieieite ettt sttt sttt 9
QSPND1A

Approximately how much money did you personally spend to purchase books, for
leisure reading, including print and electronic format, in the past 60 days for yourself or
for others?

N[0 T TP PP UPPTTPRRPPRUPN 1
Enter dollar amount spent in past 60 days .........ccccoereirereinienennenes e 77 >
[ 1o 8 01 S 99
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QSPND1B
Approximately how much money did you personally spend in the past 60 days, for
yourself or for others, for leisure activities that involved watching or playing something
on a screen?

This could include purchases, tickets, monthly subscription fees or monthly utilities bills
for cable or Internet services related to watching movies or shows, or gaming. These
could be watched or played on a cinema screen, television, computer or mobile device.

Do NOT include any reading on a screen (e.g., reading e-books, websites, or blogs)

LN L] T PSPPSRI 1

Enter dollar amount spent in past 60 days .........ccceveiieeiieerecie s 77 >
DON'TKNOW .. et 99
QSPND2A

If no money spent in past 60 days on books
Approximately how much money did you personally spend to purchase books, for leisure
reading, including print and electronic format, in the past 12 months for yourself or for
others?

NN et nr e nreen 1

Enter dollar amount spent in past 12 MONthS..........ccccoeveeve e 77 >
DON'TKNOW .. bbbt 99
QSPND2B

If no money spent in past 60 days on watching screen activities

Approximately how much money did you personally spend in the past 12 months, for
yourself or for others, for leisure activities that involved watching or playing something
on a screen?

This could include purchases, tickets, monthly subscription fees or monthly utilities bills
for cable or Internet services related to watching movies or shows, or gaming. These
could be watched or played on a cinema screen, television, computer or mobile device.

Do NOT include any reading on a screen (e.g., reading e-books, websites, or blogs)

N[0 T SRR PP PPPTTPRRPPRTPN 1

Enter dollar amount spent in past 12 MONtNS.........ccooeiiirinieneee e 77 >
[ 1o 1 8 301 SRS 99

Q3A

If read books
How much of a contribution does reading books for leisure make to your quality of life?

HAaS NO CONLIIDULION L ..ottt et e et e e st e e s s et e e s anaeessreeeean 1
2 e e et — e e e e i —ee e —ee e —es e —ee e —eeaa—eee—es e eeebeseebeeebe s e et eeeareseareearaeas 2
Has a moderate CONIIIDULION 3.........oveiiiiiiie et 3
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Contributes to a great EXIENE 5.....c.oii i 5
DOoN't KNOW/ NO FESPONSE ....cvvevviieieitesieeieeseeseestestestestesseesaeaesaeseessessessessessseseessessessens 9 S
Q3B

If read books
How much of a contribution does watching movies, shows, or playing games for leisure
make to your quality of life?

Has N0 CONLHBULION 1 ..o 1
SO SO PSSO PRPSRPRTPPPIN 2

Has a moderate CONrIbULION 3........coviiii i 3
OSSOSO 4
Contributes to a great eXIENT 5. ....vc e 5

Don't KNOW/ NO FESPONSE .....vviieieieite ettt sttt sttt 9 S
Q4

If read books
Compared with watching movies, shows, or playing games for leisure, how would you
rate the impact of reading books for leisure on your quality of life?

Much less impact than other activities L.........cccccvovviiiiiiiicceece e 1
OSSPSR PRPRIN 2
About the same as other aCtiVITIES 3 .........ooiiiiiiii e 3
OSSPSR 4

Much greater impact from reading than from other activities 5..........cc.cceveverernnnne 5

Don't KNOW/ NO FESPONSE .....vviiierieieiie ettt sttt bbb 9 S
Q5

If read books

In terms of value for money, how do you compare the amount of money you spend for
paper copy and e-books for leisure reading, with the amount you spend to watch or play
something on a screen (e.g., movies, shows, or gaming) for leisure?

Other activities have much greater value for money 1 .........ccocoovvviiinnincneiniinenens 1
PSSR 2
Books have equal value for money as other activities 3.........ccccoeveienenninenciiee 3
TSSOSO TS ET OO TP PP RTOOURRTOTUTRORPORN 4
Books have much greater value for money 5 ..o 5
DoN't KNOW/ NO FESPONSE ...ttt ettt sttt et nee 9 S
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Q6

If read books
Approximately what proportion of the books you read do you think are written by
Canadian authors?

Enter percentage 0f BOOKS.........cccoiviiiieiieieic s 77
DON't KNOW/NO FESPONSE. ....ecvvereiieieitisteaeeseeseestestestestessesseessessessessessessessessseseessessessens 9
PREQS

Half sample on Q8B
How important are each of the following?

Q8A
Reading books written by Canadian authors?

Notat all IMPOITANT L......ccveeiee e reenre e 1
TSP TSP PRSP TSP PRTPTPTRPPURON 2
Moderately IMPOIANT 3 ......c.eoiiiiee e 3
SO S TSP PP PR PP PRTPTPTRPRPUROR 4

VEry IMPOITANT D ..o e e sre e sre e saeeneeenes 5

Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt 9 S
Q8B

Reading Canadian authors to feel connected
with other Canadians(e.qg., being part of a Canadian
conversation or shared experience)

Notat all IMPOITANT L......coiiiee e nre e 1
PSSR 2
Moderately IMPOItANT 3 ........c.ooiiiiiiie e 3
T TP P P PURPPPPUPPOIN 4

VErY IMPOITANT D ..ot bbb 5

Don't KNOW/ NO FESPONSE .....vvviieieiesie ettt sttt bbb 9 S
Q8C

Reading and learning about Canada through Canadian voices and
perspectives

Not at all IMPOIANT L......eiieieieee e 1
TSSOSO T PRSP USSP URPTPTRORPIPRN 2
Moderately IMPOrtant 3 ..o e e 3
T TP PP PO PO UP PP PPPOTIN 4

VErY IMPOITANT S ..ot 5

Don't KNOW/ NO FESPONSE .....vveieienieieiie ettt ettt sttt sttt 9 S
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Q8D
To what extent is there a need for a public awareness campaign that emphasizes the
benefits of Canadians reading books by Canadian authors

NOT AL AHT L. 1
TP TSSO UO TSP PO UPT PP PPTPRPOPPTPRPRPON 2

TO aMOCEIAtE XIENT 3 ...ttt 3
TSSOSO PP TP PP PPPTPR PPN 4

TO aVery 1arge eXIENE S .......oiiiiice s 5

Don't KNOW/ NO TESPOMNSE ......vviieieieite ettt ettt sttt 9 S
PREQ8G
| If..Q8D=3-5 |

How effective would each of the following be in highlighting the value of Canadians
reading Canadian books?

Q8G1
| If.. Q8D =3-5 |

Prizes such as the Giller Prize or Governor General's Literary
Awards to highlight the quality of Canadian authors

NOL AL AIT L. ste e be e re e e et esbaesbaesbeens 1
OSSPSR PRPRIN 2
Moderately eFfECLIVE 3......ooieicece s 3
OSSPSR 4

VEIY BFfECHIVE 5. et 5

DON't KNOW/ NO FESPONSE ....vveeieiie ettt steeste e ste e teeste e e sneesreenraens 9 S
Q8G2

| If.. Q8D =3-5

The need to support Canadian authors to ensure the ongoing
health of the Canadian book industry

NOE AL QI L.ttt 1
PSSR 2
Moderately effECLIVE 3.......oviiii e 3
SRRSO 4
VErY effECHIVE 5 ... e 5
DoN't KNOW/ NO FESPONSE ...ttt ettt et be e 9 S
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Q8G3
| If.. Q8D =35

The need to support Canadian book publishers to ensure the
ongoing health of the Canadian book industry

NOL AL AIT L. s te e te e e e e e s e saeesreesreens 1
OSSOSO PRPOPRPRPPIN 2
Moderately ffECHIVE 3.....ouiiiiicecce e 3
OO 4

T V=1 T LAY TSP 5

DOoN't KNOW/ NO TESPONSE ....cvvevviveieitesieeeereeseestestestestesseesaeeesseseessessessessessseseeseessessens 9 S
Q8G4 [1,3]

Half sample of Q8D = 3-5
What would be effective in highlighting the value of Canadians reading Canadian books?

PIEASE SPECITY ...veviecicte e 77
DoN't KNOW/NO FESPONSE........cuviuiivieeiiieirieieie sttt bbb 99
Q8H [1,9]

For items rated any 3-5 in Q8G
Who should these messages be primarily directed to?

Please select all that apply

CRIATEN ..t r e ere e 1

B 0N g To = To ] OSSR 2
AGUIES .o 3
PATENTS ... e 4
ProvinCial OVEIMMENT... ..ot 5
Federal QOVEIMIMENT .........cciiiiiie e e 6
SCNOOIS ... bbb 7
EVBIYONE.....c e 8

DoN't KNOW/NO FESPONSE. ...ttt sttt bbb 9 X
Qs8I [1,7]

For items rated any 3-5 in Q8G
Who would be the best to communicate messages to the public about ensuring the health
of the Canadian book publishing industry?

Please select all that apply

CaNAdIAN QUENOTS ... .ot et 1
Canadian PUBIISNEIS. ......c..i i e e 2
BOOK STOTES ...ttt e bbbttt e se e b bbbt n b nae 3
THE GOVEIMMENT . ....cutieettie ettt e bbbttt nn e e 6
OLhEr (SPECITY) ...ttt bbb bbb e 77
DON't KNOW/NO FESPONSE.....eevverviieeestesiesteereeseesteseestessessesseesesseseessessessessesssessessessessens 9 X

32« EKOS RESEARCH ASSOCIATES, 2015



Q7A

If read books

How easy or difficult is it to find books written or published by Canadians when you are
looking in bookstores?

VEry diffICUIT L ... 1
OO PSPSR PRSP 2
Neither easy nor diffiCult 3..........coovciiiii e 3
USROS 4

VBIY BASY 5 oiiiiiiie ittt b ettt ne s 5

DOoN't KNOW/ NO TESPONSE ....vvevviieieitesiesieereeseesieseestestessaesaeseessesaessessessessessseseeseessessens 9 S
Q7B

Half Sample ##If read books
How useful would it be to see a unique Canadian symbol on each book or an electronic
mark that allows you to find books written by Canadian authors?

NOEVEFY USETUL L ... e 1
SO P S TPRPST PRI 2

N LT 11 = I PSSR URRPN 3
OSSOSO 4

VEIY USETUL B ot sre e 5

DON't KNOW/ NO FESPONSE .....veeieiie ettt ste e ste et e e e e teeste e e sneesneenreens 9 S
Q7B2

Half sample ##If read books
How useful would it be to see a unique Canadian symbol on each book or an electronic
mark that allows you to find Canadian books?

NOEVEFY USETUL L ... 1
TSSOSO TSSO T PP P P TP PTPPRTPTPTPORPIUROR 2
NEBUTAL 3 ..ttt 3
TSSOSO TT TR T PSP PP POPPRTPTPTPPRPURIOR 4

VEIY USETUL D .ottt be e ae e snees 5

DoN't KNOW/ NO FESPONSE ...ttt ettt sttt et nee 9 S
Q7C

From what you have seen or heard, how much of a problem is the unauthorized
downloading of e-books online without paying for them?

NOE AL QI L.ttt 1
OSSOSO PRPOPRPPPN 2
A MOUErAte EXIENT 3. ittt 3
OO OTPR U RSPRRPO 4
A Great EXIENT D ..o et r e 5
DoN't KNOW/ NO FESPONSE ...ttt ettt et be e 9 S
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Q7D

To what extent is there a need for a public awareness campaign that emphasizes the
ethical considerations and harmful effects of unauthorized access of books placed online
(i.e., without paying for them)

NOL AL AIT L. te e te et e e e s aresreesbeesreens 1
TSP P P OP PP P TPPTIN 2
TO aMOUErate XIENE 3 ....viiiiiieiieectc ettt 3
T PO U PP PP TPPIN 4
TOAVErY large EXIENE D ..oviiicecc et 5
DoN't KNOW/ NO FESPONSE ....cvveveiieieitesieeeeteeseestesteste e sseeseeeesaeseessessessessessseseeseessessens 9 S
PREQSF
Half sample on Q8F1 and Q8F1B
| If..Q7D =35 |

How effective do you think that messages that emphasize the following would be in
making Canadians more conscious of the harmful effects of unauthorized downloading of
books online?

Q8F1

The need for authors to be financially compensated for their work

NOt At All EFFECTIVE L ... 1
T PP PO PR UPRURRUROPRTPPPPIN 2
Moderately eFfECLIVE 3......ocii e 3
USSP P TPR PR OPPPR 4

VErY BFFECHIVE B ..ot 5

Don't KNOW/ NO FESPONSE .....vieieieieite ettt sttt 9 S
Q8F1B

The need for authors and publishers to be financially compensated for their work
NOt At All EFFECTIVE L ... e 1
USSR 2
Moderately effECHIVE 3.......cviii e 3
T TP PP PO PO UP PP PPPOTIN 4

VErY BFfECHIVE 5. 5

Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt et 9 S
Q8F2

The ethical and legal consideration when people obtain books online without paying
NOt At All EFFECTIVE L ..o e 1
USSR 2
Moderately effECHIVE 3.......oviiiie e 3
O OO U U PR UR TR UP PR 4

VErY effECHIVE 5 ... e 5
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DOoN't KNOW/ NO TESPONSE ....cvvevviieiestesieeeereeseesiesteste e sseesaesaesseseessessessessessseseessessessens 9 S

Q8F3

The health and sustainability of a Canadian book industry where everyone involved can
make a living

NOt at all EFFECTIVE 1 ..oviiiiiiee e e 1
OSSP PRPSR PSP 2
Moderately effECtiVE 3.......coiiie e 3
USROS 4

VEIY BFFECTIVE B ..o 5

DON't KNOW/ NO FESPONSE ....veeieiie ettt et steete e e e ste e teeseeeee e e sneesreenraens 9 S
Q8F4 [1,3]

Half sample on Q7D = 3-5
What would be effective in making Canadians more conscious of the harmful effects of
unauthorized downloading of books online?

PIEASE SPECITY ..ottt 77
DoN't KNOW/NO FESPONSE........cviiiivieiiiiiirieieie sttt bbb 99
PREQ10

Now thinking about books used for education...

Q10A

Half sample

As far as you know, to what extent are Canadian K-12 students exposed to books written
by Canadian authors in the classroom?

NOE AL QI L.t 1

O OO OO T U ST SO PP URPRPRPPRPON 2

TO aMOUEIAte EXIENE 3 ...t 3
OO 4
TOaVery 1arge XIENE S . .....oiiiiei s 5

DoN't KNOW/ NO FESPONSE ...ttt sttt ae e 9 S
Q10B

Half sample
As far as you know, to what extent are Canadian post-secondary students exposed to
books written by Canadian authors in the classroom?

I Lo L0 L 1 R 1
TR 2
TO AMOCErate EXIENT 3 . .veiieiie ettt ettt sttt be e s b e e sbe e beebesnaesreas 3
e e be e be b e b e be e abe e ebeebe et e e beeabeebeebeerbeataeares 4
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TOAVErY [arge EXIENE D ..oviiicecice st 5
DOoN't KNOW/ NO TESPONSE ....vvevviieieitesieeieeteeseesieseestestessessasseesseseessessessessessseseessessessens 9 S

PREQ9
Half sampleon A& A2,and C & D
How important are each of the following in terms of teaching Canadian students?

Q9%A
Canadian children and teens (i.e. K-12)
taught using books written by Canadian authors?

NOt At Al IMPOITANT L....c.ociiiiiiceie e e e 1
RSP SPSPSPSPN 2
Moderately IMPOrtANT 3 ........cooiiiiiiie e 3
SRS PSTSERR 4

Ve YA T10] 10 ] - TSR 5

DON't KNOW/ NO FESPONSE .....veeveiie i sie sttt steete e ae e e e steesae e e e sneesneenreens 9 S
Q9A2

Canadian children and teens (i.e. K-12)
taught using books published in Canada according to
Canadian standards and curricula?

NOt At Al IMPOITANE L......ociiiiiieeie e 1
OSSPSR PRPRIN 2
Moderately IMPOIANT 3 ......c.ociiiieie e 3
OSSPSR 4

TV [ 4] o Yo 5 =T o A S PSSR 5

DON't KNOW/ NO FESPONSE ....vveeieiie ittt ettt steeste e ste e teesreeae e saeesreenraens 9 S
Q9B

Canadian post-secondary students assigned
textbooks and material written by Canadian authors?

NOt At all IMPOITANE L. e 1
PSSR 2
Moderately IMPOrtANT 3 ........c.ooiiiiii e 3
TSSOSO TS ET OO TP PP RTOOURRTOTUTRORPORN 4
VEry IMPOITANT D ... bbb 5
DoN't KNOW/ NO FESPONSE ...ttt sttt nae 9 S
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QoC
Students learning using Canadian content, including
Canadian perspectives (e.g., values and stories)

NOt At all IMPOITANT L. e 1

2 e 2
Moderately IMPOrTANt 3 .......cviiiecce e e 3
oo 4

VErY IMPOIANT 5 ..o et te e re e e e resre s 5

DOoN't KNOW/ NO TESPONSE ....cvvevviveieitesieeeereeseestestestestesseesaeeesseseessessessessessseseeseessessens 9 S
Q9D

Students learning using Canadian content, including

Canadian references (e.g., geography, spelling, units of measurement)

NOt At All IMPOITANT L. e 1

2 e ettt 2
Moderately IMPOrtANT 3 ........c.ooiiiiii e 3
oo e 4

VEry IMPOITANT D ..o re e sre e saeeneeenes 5

DON't KNOW/ NO FESPONSE .....veeieiie ettt e ste et e s e e e e teesaeeae e snaesneenreens 9 S
Q9E

A healthy and sustainable Canadian education

publishing sector supplying textbooks and other reading

materials to schools

Notat all IMPOITANT L......covviiie e re e 1

2 bbb 2
Moderately IMPOIANT 3 .......c.coiiiiice e enes 3
oo bbb 4

TV [ 4] oToT 5 =T L A S PSSTR 5

DON't KNOW/ NO FESPONSE ....vveeiveiie ettt teete e ste e teeste e snsesneesneenraens 9 S
Q9F

To what extent is there a need for a public education campaign that emphasizes the
importance of Canadian students learning through books written with Canadian contexts
and references (e.g., political system, units of measurement, geography)

Toavery large eXtENE 5 ...viv e
Don't KNOW/ NO FESPONSE .....cuveviiveieiiiierieiesie et
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PREQ15
Half sample on A & B, and C & C2
[ 1... QoF = 35 |

How effective would each of the following be in highlighting the value of Canadian
students being taught from a Canadian context?

Q15A

Showing Canadian students learning to spell Mississippi, but not Saskatchewan, or
learning the names of American Presidents, but not Canadian Prime Ministers

NoOtat all EfFECTIVE 1 ...cviiiiiiecce e e e be e 1
SO SO PSSO PRPSRPRTPPPIN 2
Moderately eFfECLIVE 3.......oci i 3
OSSOSO 4
EXtremely effeCtiVe 5 ....oovie e 5

DON't KNOW/ NO FESPONSE .....veeiieiie ettt ste et e e e e e ste e teesae e e snaesneenreens 9 S
Q15B

Seeing Canadian students calculating math or science problems in imperial measures of
miles, gallons, or Fahrenheit instead of in Canadian metric measures of kilometres, litres,
and Celsius

NOt At All EFFECTIVE L ..o 1
TSSOSO TS TP PP TP POPPRTPTPTPTORPIUROR 2
Moderately effECLIVE 3......ioiicicece e 3
TSSO OO TP T PP PO PP POPPPTPTPTPPRPPROR 4
EXtremely effECHIVE 5 ..o e 5

Don't KNOW/ NO FESPONSE .....vvviieieieite ettt sttt 9 S
Q15C

Showing Canadian students learning about another country's legal system rather than the
Canadian system

NOt At All EFFECTIVE L ... e 1
OSSOSO T PP P U STPURTOTPTRPRPURN 2
Moderately ffECtiVE 3........o i 3
OSSOSO TSPV PRRTPTUTRORPORN 4
EXtremely effECLIVE 5 . .ooeie e 5
DoN't KNOW/ NO FESPONSE ...ttt sttt st be e 9 S
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Q15C2

Showing Canadian students learning about a Canadian legal system rather than the
system from another country

Notat all EffECHIVE 1 ... 1
OSSPSR URPO PSPPI 2
Moderately ffECTIVE 3.....ocviie e 3
OSSOSO 4
EXtremely effECHIVE 5 ..ocvviice e e 5

DOoN't KNOW/ NO TESPONSE ....cvvevviieieitesieeieeteeseesiestestestesseesaeseeseeseessessessessessseseessessessens 9 S
QI15E

Portraying teachers ordering books for the classroom from American book publishers and
book sellers rather than ordering from Canadian sources

NOt at all EFFECTIVE 1 ..o 1
OSSPSR 2
Moderately effECtiVE 3.......oviiii e 3
USROS 4
EXtremely effeCtiVe 5 ....oovee e 5

DON't KNOW/ NO FESPONSE .....veeieiie sttt steete e ae e ste e teeste e e e sneesneenreens 9 S
Q15F

Showing a new partnership of collaboration between Canadian governments, Canadian
educational publishers, educational institutions, teachers, parents, and students supporting
the use of Canadian books in the classroom

NOt at all EFECTIVE 1 ..o 1
OO PRPTSPRPRPIN 2
Moderately effECLIVE 3......ioicice e 3
OSSOSO 4
EXtremely effeCtiVE 5 ....oovee e 5

DON't KNOW/ NO FESPONSE ....vveeieiie e ciee sttt ettt ste e ste e te e ste e esseesreenraens 9 S
Q15G [1,3]

Half sample on Q9F = 3-5
What would be effective in highlighting the value of Canadian students being taught from
a Canadian context?

P1EASE SPECITY ... e 77
DON't KNOW/NO FESPONSE.......cuveeiteiiestisieeie ettt sttt et be e 99
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Q14B
| If.. Q9F = 3-5 |

Who would be the best to communicate messages to the public about ensuring the health
of the Canadian industry of books to be used in classrooms?

Canadian AULNOTS ......c.eiiice e s re e e reenre e 1
Canadian booK PUBIISNEIS........cc.ciiiiie e 2
The federal GQOVEIMMENT.......cvciiiiee et 3
Provincial OVEIMMENTS .......c.ciiiiieiise ettt se e nre 4
Parents and STUABNTS ........eviiieiie e 5
SChOOIS aNd tEACKEIS. ... vt 6
(@] 10T o ] 1= ox | Y OSSR 77
DoN't KNOW/NO FESPONSE ...ttt ittt 9
PREQ11

To what extent do you agree or disagree with the following statements?

Q1l1A

A sustainable Canadian publishing sector will ensure students

have access to Canadian content (including Canadian values,

commentary, imagery, literature, civic systems, units of measurement, etc)

SONQIY ISAGIEE L....eiiiieiieiece et sae e e sreenraens 1
OSSPSR PRPRIN 2
Neither agree NOK AISAGIEE 3 .......cvviii et e e e e e nraens 3
OSSPSR 4
SEONQIY AOMEE 5.ttt e e e s te e te e ae e e e e e nreenraen 5

Don't KNOW/ NO FESPOMNSE ...ttt sttt sttt 9 S
Q1l1B

Reduced school budgets force teachers to copy and share
teaching resources, which significantly reduces the revenue
for Canadian education publishers and authors

SErONGIY QISAOIEE L ...t ettt 1
TSSOSO T PRSP USSP URPTPTRORPIPRN 2
Neither agree NOr dISAGIEE 3......coeieiieriee e 3
SRRSO 4
SEIONGIY BOTEE Bttt b e 5
Don't KNOW/ NO FESPONSE .....vvveieieieite ettt sttt sttt sttt be e 9 S
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Q1liC

Teaching kids in classrooms from a Canadian context is important
to foster appreciation and a shared sense of Canadian identity and culture

SErONGIY dISAGIEE ...t 1
OSSOSO PRPOPRPRPPIN 2
Neither agree N0 dISAGIEE 3......ocvi i iiiieceeie e ee e 3
OO 4
Y000 LA o £-TC TSRS 5

DOoN't KNOW/ NO TESPONSE ....cvvevviveieitesieeeereeseestestestestesseesaeeesseseessessessessessseseeseessessens 9 S
Q11D

More effort should be put into giving Canadian students access to
books written, designed, illustrated, and published by Canadian authors

SErONGIY dISAGIEE L ... 1
SO SPSTPSSSEPROSRPON 2
Neither agree NOr diSAGIEE 3......coi e e 3
SRS SP SRR 4
010 YA o (T T USSR 5

DON't KNOW/ NO FESPONSE .....veeieiieieee ettt steete e ste e teesae e e snaesneenreens 9 S
Q12B

Ask if Q11=3-5
| If.. Q11A =3-5 or Q11C = 3-5 or Q11D = 3-5 |

Who do you think should have the greatest responsibility for ensuring students have
access to books written by Canadians, from a Canadian perspective and context?

ST 0 LSS 1
PAIBINTS ...ttt enne e e 2
AULhOrs and PUDIISNELS ..........ouiiiic e 3
Municipal/local governments through libraries...........cccoevvevveviiie s 4
Provincial governments through curriculum and education policy ...........ccccccevvvenens 5
Federal government through programs to support public awareness and support

Of authors and PUDTISNEIS............oiiiie e 6

OLhEr (SPECITY) ...ttt sb et na 77

DOoN't KNOW/NO FESPONSE. ...c.vvieieiieieiesie ettt sttt sttt sttt 9 X
Q14 [1,8]

Who should these messages be primarily directed to?
Please select all that apply

L0 41 [ ] =1 o BSOSO URPIPRPRIN 1
Teens and YOUNG AOUILS .......oviiiiiiiieesee e 2
PAIBNTS ... 3
Provincial QOVEIMMENT ..ottt 4
Federal QOVEIMMENT ..........oiiieiie e e nee 5
POIITICIANS ...t bbb 8
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ST 1010 £ 6

EVBIYONEB. ..ttt nre e 7
DON't KNOW/NO FESPONSE. ....ecvverviieiestesieaieeseeseesiestestestesseesaesseseeseessessessessesssessessessessens 9 X
Q16 [1,5]

If read books
Where do you get information about books and the book industry?

Please select all that apply
Media advertising (authors and publishers advertising to promote a book,

advertising to promote the INAUSIIY) ......c.ccveiieiie e 1
Traditional Media where discussions are held about books (e.g., News items,

book reviews, Canada REAUS).........cccveveiieiiesecsi e 2
ONIINEIWEDSITES ...ttt e 3

Yo Tl T LN 10 T=To L USSR 4

12T T0] (] (0] =TSRSS URRPN 5

DoN't KNOW/NO FESPONSE ...ttt 9 X
Q17[1,9]

If read books
Where would it be most effective to communicate to the public with a campaign that
promotes awareness of Canadian authors and publishers?

Please select all that apply

In Media advertising (radio, tv, print) in general awareness campaign ...................... 1

In social media in AWareness CamMPAIGN .......covcereeiiriieirieee s 2

In book stores (when you are browsing or buying books)...........cccccvevveviveviiieiiennen, 3

On book seller websites (when you are browsing or buying books) .............ccceevene. 4

On books themselves through some identification of Canadian authors.................... 5

DON't KNOW/NO FESPONSE......c.veeieeieiiectiestee st esteestee e etesae s e staesteesteesseaaesnsesseesreesreens 9 X
Q18[1,7]

What actions would make it easier for the public to find out about books written or
published by Canadians?

Please select all that apply

More promotion by the gOVEINMENT ...........ccoiiiiiiie e 1
More advertising by Canadian authors/publishers............ccccoiiiiiiiiiiiiiieee 2
More prominence of Canadian books at DOOKSLOreS............cceviiiiiiiiiiiiicicee e 3
A unigue Canadian symbol 0N DOOKS ..........cccciiiiiiiiiiiieee e 4
ORI (SPECITY) vttt st 77
DoN't KNOW/NO FESPONSE ...ttt sttt sttt 9 X
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Q18B [1,8]
What actions would make it easier to promote the use of Canadian books in the
classroom?

Please select all that apply

Specific guidelines developed and enforced by the government.............cccceoeierenee. 1

More advertising to teachers and other educators about Canadian

AULNOIS/PUBIISNEIS ... 2

A way of easily identifying Canadian books at bookstores/book warehouses ........... 3

A better rate of pricing of Canadian books for use in the classroom...........c.cccccueuee. 4

More relaxed rules about conditions of use of books in classrooms (e.g., sharing,

(010] )Y/ 1210 ) SR TRPRPR 5

OLNET (SPECITY) vttt bbb 77

DoN't KNOW/NO FESPONSE ...ttt sttt sttt 9 X
Q19

If reads digital
If a digital delivery service for e-books was available (like Rogers on Demand or
Netflix), how likely would you be to use this service?

NOt At all HKEIY L ...oeeeeiecee e nrnens 1
TSP TSP PRSP TSP PRTPTPTRPPURON 2
Moderately TKEIY 3.......ooreeee e 3
USROS 4

VEIY TIKEIY 5.t 5

Don't KNOW/ NO FESPONSE .....vvviieieieite ettt sttt bbb 9 S
Q19B

If Q19 =1-2
Do you have any concerns or reasons that prevent you from being interested in this type
of service?

Do not KNOW enough @DOUL BT .........ccueiiiiiiiiccie e 1
Would rather borrow digitally from a library for free ..o, 2
Prefer to purchase printed DOOKS ... 3
Prefer to purchase e-Dooks in PErsoN.........c.coeiiiiiiieieie e 4
ORI (SPECITY) vttt bbbt 77
DoN't KNOW/NO FESPONSE. ...ttt sttt sttt 9
Q19C [1,7]

If Q19 =4-5

Why would you be likely to subscribe to this service?
Select all that apply

A good way to cut down my eXpenses 0N DOOKS .........ccccverieierienene s 1
Access to wide range 0f DOOKS ........cccviv i 2
Sounds more user friendly than library e-rentals............cccocevvviiiinininccccce e, 3

EKOS RESEARCH ASSOCIATES, 2015+ 43



I could read MOIE DOOKS ......ccueiiiiiieiii sttt sra e sb e e s sre e e sbee s 4

(@] 1 o g (5 Lol | V) PSSR 77
DON't KNOW/NO FESPONSE. ....ecvverviieiestesieaieeseeseesiestestestesseesaesseseeseessessessessesssessessessessens 9 X
Q20

If a digital warehouse for e-books was available for educational text books and material
used in elementary and high school, how useful do you think this would be for public
schools to subscribe to this service?

NOt At @l USETUL L ... 1
TSP TSP PRSP TSP PRTPTPTRPPURON 2
Moderately USETUL ... ..o e 3
T TS PP P PP PR PP PPPOIN 4

VEIY USETUL D L.t 5

Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt 9 S
Q21

If a digital warehouse for e-books was available for educational text books and material
used in college and university, how useful do you think this would be for post-secondary
students to subscribe to this service?

NOt At @ll USETUL L ..o nee 1
PSPPSRSO 2
Moderately USETUI 3........oviiiie e 3
USROS 4

VEIY USETUL D Lot 5

DON't KNOW/ NO FESPONSE ....vveeieiie e ciee sttt steeste e ste e teesre e snsesneesreenraens 9 S
Q23[1,11]

From what you know, what do you see as the most important roles that book publishers
play?
Select as many as apply

To pick the best bOoKS t0 PUBIISN ........cviiiiiii s 1

To anticipate what the public Wants ...........ccocoiiiinini s 2
SEITDOOKS ...t 3
AAVEITISE DOOKS ...t 4
Print/manufacture/produce DOOKS..........ccueiiiiiiiiicre e 5
Increase the quality of books (e.g., edit text, work with authors to refine structure

AN CONLENE, BEC) ..vvivvieete ettt b e e 6
Design/choose art and layout 0f DOOKS..........coeviiriiiieneiie e 7
Generally make books accessible to the public ... 8

ORI (SPECITY) vttt bbbt 77 B
DoN't KNOW/NO FESPONSE........eviiieiiiniiiirie ettt sttt 99 BX
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PREQ24
Half sample on E-G

In your opinion, how much of a contribution should publishers make to...

Q24A
The quality of books

The publisher should contribute very little 1...........ccccccvreieennen.

The publisher should contribute a lot 5 ........ccoeovveiiiieiiieieeee,
Don't KNOW/ NO FESPONSE ....vvvcvvecvieireieeie e see e

Q24B
The health of the Canadian book industry

The publisher should contribute very little 1............ccccovevveennnn.

The publisher should contribute a 10t 5 .......ccoccveveieieiiiiiee
Don't KNOW/ NO FESPONSE .....c.vivviviiiiiiiirieieete e

Q24C

The range of books and perspectives available
to the public

The publisher should contribute very little 1...........ccccccovereennnn.

The publisher should contribute a lot 5 ........ccoooveiieiieieeee,
Don't KNOW/ NO FESPONSE .....veivvecvrirreieeie e

Q24D
Finding and supporting new Canadian authors

The publisher should contribute a 10t 5 ........coccvevevereiecere e
Don't KNOW/ NO FESPONSE .....cvveveviieiiiiirieieeicsie e
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Q24E
The quality of books used in the classroom

The publisher should contribute very little 1.........ccccoviviiiiiiicie e 1
OO USSP PPV UROTPTORPRN 2
MOGEIALEIY 3.t 3
OSSO TSSOV RTTPRRTOTPTRORPURN 4

The publisher should contribute @ 10t 5 ..o 5

DoN't KNOW/ NO FESPONSE .......veviieieieiteieete sttt bttt 9 S
Q24F

The range of books and perspectives available for
Canadian classrooms

The publisher should contribute very little L........ccccovviviieiii e, 1
TSP TSP PRSP TSP PRTPTPTRPPURON 2
Yoo [T o1 =] Y SRS 3
TSRO TSSOSO T PSP PT R PRPTRTPTPTRPRPTROR 4

The publisher should contribute @ 10t 5 ..o 5

Don't KNOW/ NO FESPONSE .....vvieieieieite ettt sttt bbb 9 S
Q24G

Finding and supporting new Canadian authors of
books to be used in classrooms

The publisher should contribute very little 1........c.ccooviiiiieii e, 1
OSSPSR PRPRIN 2
oo [T o1 =] Y SR 3
OSSPSR 4

The publisher should contribute @ 10t 5 .......ccveiiiiei e 5

DON't KNOW/ NO FESPONSE ....vveeieiie e ciee sttt steeste e ste e teesre e snsesneesreenraens 9 S
PREQ25

Half sample - same as Q24 E-G
From what you know, how much of a contribution do publishers currently make to...

Q25A
The quality of books

The publisher contributes Very little 1.........cccoooiiiiiiiiiee e 1
ST T PP PTPE U PTPEURTPTPRRORPIURN 2
MOEIALEIY 3. e e e bbb nre 3
T TP PP PO PO UP PP PPPOTIN 4

The publisher contributes @ IOt 5 ..o 5

Don't KNOW/ NO FESPONSE .....vvveierieieiienieie sttt sttt sttt et 9 S
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Q25B
The health of the Canadian book industry

The publisher contributes very little 1..........ccccooviiiiniiiinine

The publisher contributes a 10t 5 .......cccoveveievii i
Don't KNOW/ NO FESPONSE ....cvvevviveieiirsieeieiesiesiesieste e enseeeneesseseens

Q25C

The range of books and perspectives available
to the public

The publisher contributes very little 1..........ccooooviininiiiiniie

The publisher contributes a 10t 5 .......c.cccevveiieciic e
Don't KNOW/ NO FESPONSE .....vveveeiieiiecie ettt se et

Q25D
Finding and supporting new Canadian authors

The publisher contributes very little 1.........ccccccveiiviiiieiieecece

The publisher contributes a 0t 5 .........ccovvevievecie e
Don't KNOW/ NO FESPONSE .....vveveeieiiecie ettt te e

Q25E
The quality of books used in the classroom

The publisher contributes very little 1..........cccccoveiiiieiieieecece

The publisher contributes a 1ot 5 ......ccccvvveverevcri e
Don't KNOW/ NO FESPONSE .....cuveviviiiriieirieiesiesieieie e

Q25F

The range of books and perspectives available for
Canadian classrooms
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The publisher contributes @ l0t5 .......cccvvviiiieieie e 5
DOoN't KNOW/ NO FESPONSE ....vvevviieiestesieeieeteeseestestestestesseesaeseeseeseessessessessessseseessessessens 9 S

PREQ26

Half sample - same as Q24 E-G
How would you rate...?

Q26A

The quality of books written by Canadian authors

Canadian authors are largely inferior 1 ..o 1
PSR TEUEUEUUTTRTSTOTPTOTOTN 2
Canadian authors are on par With Others 3. 3
bbbt e bbb bbbttt 4
Canadian authors are [argely SUPEIIOr 5 ..o 5

DoN't KNOW/ NO FESPONSE ...ttt sttt sttt sttt 9 S
Q26B

The quality of Canadian books?

Canadian books are largely iNferior L..........cccoviiiiiiiicii e 1
TSSO 2
Canadian books are on par With 0thers 3. 3
T T S PP U PP PR PP UPPOTN 4
Canadian books are largely SUPErior 5..........ccoiiiiiiiiiiiie e 5

Don't KNOW/ NO FESPONSE .....vvviieieieite ettt sttt bbb 9 S
Q26C

The value of Canadian books compared with books from elsewhere?
Canadian books are largely inferior L.........cocooiiiiiiiiiiies e 1
TSSO 2
Canadian books are on par With 0thers 3. 3
bbb £ e b bR R R £t £ bbb bbbttt n s 4
Canadian books are largely SUPEIIOr B........ccooiiiiiiiiieee e 5

DoN't KNOW/ NO FESPONSE ...ttt sttt ae e 9 S
DEMIN

Finally, I'd like to ask you some questions for statistical purposes. I'd like to remind you
that all your answers are completely confidential.
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QEDU
What is the highest level of formal education that you have completed?

GrAUE 8 OF IESS ..ttt ettt ettt se et e nea 1
SOME high SCNOOL ..o 2
High School diploma or eqUIVAIENT ..ot 3
Registered Apprenticeship or other trades certificate or diploma...........ccccccoeverrnne 4
College, CEGEP or other non-university certificate or diploma...........cccoeviinenns 5
University certificate or diploma below bachelor's level.............cccooiviiiiiiinins 6
BaChelOor's GEQIEE..... ..o e 7
Post graduate degree above bachelor's [evel..........cccoveveievcie v 77
Prefer NOt 10 ANSWET .......c.eiiiie e 99
QAGE

In what year were you born?
ANSWER THE FULL YEAR, IL.E. 1977 as "1977"

R =TT TP TR P PSR PROUROPRPPRPRN 77
PrETEr NOT L0 SAY .. vieiiiitiieeict et 99
QCHILD
Are there any children under the age of 25 currently living in your household?
B T TP U U PT PR PRPPRPPR 1
L O ST P PP PP PPPPTTPPTRPPRTPIN 2
PRETEI NOT SAY ...ttt bbb 99
QCHILDA[1,3]
| If..QCHILD =1
Are they...?
Please select all that apply
LT OSSR 1
LB veoeees s 2
LT s 3
PIETEI MOt SAY ... ettt bbbttt 99 X
QINC

Which of the following categories best describes your total household income? That is,
the total income of all persons in your household, before taxes?

UNAEN $20,000 ......0cecceiiiitie et ctie ettt stee e eree e s e e sbes s sre e e ebee s sraeesbaeesbaeesreeesrreesreeeans 1
$20,000 to just under $40,000 ........ccocerreiiriiiiiiiee e 2
$40,000 to just under $60,000 ........ccccerveiiririeriiiiee s 3
$60,000 t0 just under $80,000 ..........ccervrirrrierirrereriseeeresiee e seere e seere e 4
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$80,000 to just under $100,000 ........cccorreererrererrreeeseeere e
$100,000 to just under $120,000 ........ccccrveererrererrreeeneeeee e
$120,000 to just under $150,000 .......cccrveererrrerrreeeseeenee e
$150,000 ANA BDOVE........cuiviririiiiriiieieieee ettt
PrETEr NOT L0 SAY .. vieiiiitiieeiect et

QBORN
Were you born in Canada?

THNK

Thank you very much for taking the time to complete this survey.
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ENG
Invitation to participate in a focus group on the value of books

Dear member of the Probit research panel,
As a member of the Probit research panel, we would like to invite you to participate in a
discussion about the value of books in the lives of Canadians. We are holding a number
of in-person discussions with people across Canada on behalf of the Book Strategy Group
(BSG), a committee representing the interests of Canadian writers and publishers. The
purpose of these discussions is to find out how Canadians use and access books for
pleasure and learning, and their perceptions of the book industry in Canada and the role
of publishers in making books available to the public.

If you choose to participate, you will attend a discussion that lasts about an hour and a
half to an hour and 45 minutes. Participants will receive $70.

If this opportunity to participate in a national research study interests you, please click on
the following link to receive more details: CLICK HERE

If you have any issue with the link above please copy the following link into your
browser:

If you have any questions, please contact EKOS Research at 1-800-388-2873 or
books@ekos.com.

Susan Galley
Project Manager
EKOS Research Associates, Inc.

INTRO

Thank you for your interest in participating in a discussion about the value of books.
EKOS Research Associates has been hired by the Book Strategy Group to hold a number
of discussions with people across Canada about how Canadians use and access books for
pleasure and learning, and their perceptions of the book industry in Canada and the role
of publishers in making books available to the public. The discussion will take about an
hour and 45 minutes and we will be providing $70 to participants. These groups are being
scheduled for early and mid-June 2014. Discussions will be held in English. Participation
in this research is entirely voluntary and you may choose to withdraw at any time after
registering. To register your interest in participating, please click CONTINUE below to
answer a few short questions.
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Q1A
Thinking about the last 3 months how much time did you spend reading English books
per week or per month?

(Please provide an approximate number of hours and select per week or per month, if 0
please select none)

NOMIE .ottt 999 ->THNK2
HOUIS: e et 77 N>

PEEWMVEEK ..ottt bbbt r e 2

PO IMIONTN ...t 3

N BNSWE ...t r e n e nneenneenreen 998 SX ->THNK2
Q3

Do you read books as a requirement for school or work?

B TSP PP PPR 1

N[ U U ST U R RUROTRT PP PRRPI 2

Q2

Approximately what proportion of your reading time is spent reading books printed in
digital format, that is e-books?

Please enter PEICENTAGE. ... ..c.uiviiiireeecerte ettt bbb 77
DoN't KNOW/NO FESPONSE........cviiiiiiiiiiiiirie ettt 99
Q24

Many people access e-books for free. Have you accessed any e-books for free in the past
12 months?

B T TP U U PT PR PRPPRPPR 1
N[ PO P PP U PR UPRUROPRTUPRPPRPIN 2
DON't KNOW/NO FESPONSE.....c.veiieeieieittestresteeteeteeteseesteesteesaeetesseesnsesneesbeesteeaesnaennees 99
Q25 [1,9]

If accessed books for free
[If..Q24=1

Were the books...
Select all that apply

Offered free (including bundles) by the author/publisher.............ccccocoevniiiininnns 1
A classic work where the copyright on the book has expired..........ccccoevvivivierenennnne 2
From a friend/aCqUAINTANCE ..........cooiiiiiieiiiee e e 3
FrOM @ TIDFAIY ..o e ee 4
From a website offering unauthorized free e-books (which 0ne?) ......cccceceverinenn 77 BO
NONE OF thESE ...t 98 BX
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[ L 0 2T 1 99 BX

QGROUP

A discussion group is being held in your area on <DATE LOCATION>. Are you
interested and available to attend this group?

R =T TR 1
N L0 TR 2 ->THNKS3
FINTRO

Please provide your name and telephone number. If you are selected as a group
participant, we will contact you to confirm your participation in the group discussion,
with details such as date, time, and location. Your contact information will not be
provided to anyone else, nor will it be used for a sales call or any other reason than to
invite you to this discussion.

QNAME

N 3 L PRSP 1
QTEL

B L] o] Lo L= OSSPSR 1 >
ENGGRP

EKOS Focus Group, Confirmation

Thank you for signing up for a discussion about books in Canada. Your registration in the
following session is confirmed : <DATE LOCATION DIRECTIONS>. If you have any
questions or need to change or cancel your registration, please contact EKOS Research at
1-800-388-2873 or books@ekos.com. We look forward to seeing you there!

EKOS Research Associates, Inc.

ekos.com

ENGGRPRF
EKOS Focus Group, Cancellation

Thank you for your interest in our upcoming discussion group, to be held in Ottawa later
this week. Unfortunately, due to overwhelming and unexpected interest from our panel,
we are not in a position to include all interested panel members within this study; as such,
we will not be able to offer you a place at the discussion. We apologize for any
inconvenience this may have caused you, but look forward to working with during the
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next research opportunity. Thank you, once again, for your time and consideration
EKOS Research Associates, Inc.
ekos.com

THNK1

Thank you for registering your interest in participating. If you are one of the participants
selected for the group discussion you should soon receive an email confirming your
registration. This will include contact information in the event that you need to change or
cancel your registration.

THNK2

Screened out

Thank you for your interest. As this research study is focused on books and reading, we
will be having discussions only with people who spend some of their time reading.

THNK3

Unavailable

Thank you for your interest. Unfortunately, those are the only sessions we have
scheduled in your area.

QFIL2

Group filled

We regret but your responses have shown that you are in a group that has been
completed. Should we have any cancellations as we near the date of the discussion,
Tuesday, June 17, may we contact you again regarding your availability?
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FOCUS GROUPS FOR
THE BOOK SECTOR STRATEGY

GENERAL PUBLIC MODERATOR'’S GUIDE
(JUNE 2, 2014)

INTRODUCTION (5 MINUTES)

> Purpose of the discussion: The groups are being conducted on behalf of the Book Strategy
Group (BSG), a committee representing the interests of Canadian writers and publishers. We
are conducting research with English-speaking Canadians about the cultural and economic
value of written works. There are two sets of public opinion surveys being conducted, along
with interviews specific to books for the education sector. These focus groups you are a part of
are being conducted in 4 different cities across Canada.

> Explanation of format and “ground rules”: Discussion is being audio recorded for research
purposes. Recordings are kept by EKOS, used only for reporting purposes, and are deleted
following completion of the project.

> Your participation is completely voluntary. All comments are confidential. No individual will be
identified in reporting. All information you provide will be used for research purposes only and
will be administered in accordance with the Privacy Act and other applicable privacy laws.

> Please try to speak one at a time. There aren't any right or wrong answers to the things we'll
be talking about — we're just looking for your honest opinions.

> It's okay to disagree. Please speak up even if you think you're the only one who feels a certain
way about an issue.

> Moderator's role: raise issues for discussion, watch for time and make sure everyone has a
chance to participate.

> Observers may be present in adjoining room, or listening to the group discussion by
teleconference.

> Questions?

> Participant introductions: Your first name only. Tell me as we go around the table, how much
time per week would you say you spend reading?
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GENERAL CONSUMPTION (20 MINUTES)

1. Let's start by talking about the types of material you read.
> How much of your reading is books (as opposed to magazines, newspapers, other materials)?
> Do you tend to read hard copies or do you read digital copies?

> |s this usually for personal interest and leisure, or for work or school?

2. Have you found that the time you spend reading is going up, down, or staying the same over time? How
about your spending for books?

3. How many of you read books by Canadian authors? Do most of you tend to be aware of whether an
author is Canadian or not?

> Does it matter? Why or why not?

> Should Canadians read books by Canadian authors? Why?

4. Do you tend to look at or be aware of the company publishing the book?
> Do you tend to know if a book publisher is Canadian or not? Does it matter?

> If a publisher is a Canadian subsidiary of a multi-national company, do you consider this a
Canadian publisher?

VALUE (15 MINUTES)

5. Tell me about the role of reading in your life. What place does it have in your life? How valuable is it?

> Why do you chose to read the books you read (for escape, relaxation, to learn, to understand
culture, etc)

6. Does reading books have a role in Canadian society in general? What role is this?

> Do you think it has an impact on the Canadian economy? On the quality of the Canadian
workforce? Innovation of Canadian workforce?

7. What messages would you give to the broader public about the positive impact and value of reading
books for individuals and for society?

60 « EKOS RESEARCH ASSOCIATES, 2015



MARKETING (15 MINUTES)

8. How do you decide that a book is one you want to read? What makes it compelling (author, topic, book
cover, quality of writing, book reviews, recommendations, etc). What has the greatest influence on your
opinion/decision to read or not read a book and why?

9. Do you think there is a benefit to buying Canadian authored books? What reasons would you give to
people to encourage them to buy books written by Canadians? Is there any down sides?

10. What makes you decide that you want to buy a book versus borrowing it (i.e. from the library or from a
friend)?

11. For those who read in both print and digital formats (including audio?). What makes you decide that you

prefer one book in hard copy and another in digital format (availability, cost, convenience, whether you
will keep and re-read it, etc)?

LIBRARIES (10 MINUTES)

12. Do you use your local library? What for? Why not?

13. Is this for print or digital materials? Do you go in-person or online to borrow?

14. How many of you have bought a print or digital copy of a book because of your connection with the
library?

ROLE OF PUBLISHERS (15 MINUTES)

15. Have any of you bought a book that was published directly by the author, or self-published? Generally,
what do you think of a book that was self-published, versus one produced by a publishing company?

> Are there any differences in quality of writing?
> Quality of the packaging?

> Credibility or accuracy of the writing?

16. From what you know, what do you feel is the role of a book publishing company?
> Sign up authors, produce books, advertise, distribute, etc.

> When buying a book, how often do you think of or notice the publisher?
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17. When purchasing a book, who do you think benefits from the purchase? Who gets the money? (the
store, the author, the publisher?)

> How is this split/distributed?

> |s this appropriate/Does this make sense, in your opinion? Why?

PAID VERSUS FREE CONTENT (35 MINUTES)

18. There are a variety of ways that people can access books online without paying for them. Sometimes
people access books without authorization/illegally. What are the implications of accessing books for
free when the intent was to make them available for a fee?

> Does it have an impact on anyone? What about for the authors? The publishers? Why? Should
that matter to us? Why should we care?

19. Does sharing books have a role in our culture? When have we all traditionally shared books (i.e.
borrowed from a friend)?

20. Do you think that this also applies to obtaining books online for free, when the intent was to make them
available for a fee?

> s there a difference from the sharing that happens between individuals (e.g., friends/family) and
the sharing that happens on a more mass scale on a website that is posting unauthorized content
for others to download?

> How is it different or the same and why? If so, what?

21. In some industries, like the music industry there has been a lot of change in how artists get paid for
their work in an environment where music can be easily obtained for free (from
individuals/organizations posting unauthorized copies online for anyone to download)?

> Do you think that the same issue exists for the book industry (people making books available
online for free)? Why is it the same or different?

> Do you think that posting books for others to use or downloading books that were intended for
a fee this is a legitimate thing to do?

> Does anyone get hurt by this practice? Who and what is the impact (for those hurt, for

society)?

22. Should people consider copyright laws and authors/publishers receiving payment for their work when
they are making decisions about accessing books that were not authorized for free use?

> Do you think that if authors and book publishers talked /made these arguments that people would
care?
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> Would it make a difference? Should they care? Why?

23. Ifyou wanted them to think about these issues before making decisions to access books for free, what
would be the most compelling or convincing argument(s) that you would make to a group of people?

CLOSING

24, Does anyone have any other comments before we conclude the session?

Thank everyone for coming out to engage in a lively discussion of these issues
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FOCUS GROUPS FOR
THE BOOK SECTOR STRATEGY

PSE STUDENT MODERATOR’S GUIDE
(JUNE 4, 2013)

INTRODUCTION (5 MINUTES)

> Purpose of the discussion: The groups are being conducted on behalf of the Book Strategy
Group (BSG), a committee representing the interests of Canadian writers and publishers. We
are conducting research with English-speaking Canadians about the cultural and economic
value of written works. There are two sets of public opinion surveys being conducted, along
with interviews specific to books for the education sector. These focus groups you are a part of
are being conducted in 4 different cities across Canada.

> Explanation of format and “ground rules”: Discussion is being audio recorded for research
purposes. Recordings are kept by EKOS, used only for reporting purposes, and are deleted
following completion of the project.

> Your participation is completely voluntary. All comments are confidential. No individual will be
identified in reporting. All information you provide will be used for research purposes only and
will be administered in accordance with the Privacy Act and other applicable privacy laws.

> Please try to speak one at a time. There aren’t any right or wrong answers to the things we'll
be talking about — we’re just looking for your honest opinions.

> It's okay to disagree. Please speak up even if you think you're the only one who feels a certain
way about an issue.

> Moderator's role: raise issues for discussion, watch for time and make sure everyone has a
chance to participate.

> Observers may be present in adjoining room, or listening to the group discussion by
teleconference.

> Questions?

> Participant introductions: Your first name only. Tell me as we go around the table, how much
time per week would you say you spend reading?
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PRICING (20 MINUTES)

1.

Has your spending for books for school gone up or down? Why is that?
¢ Do you typically buy new or used?

¢ Are there areas/subjects where it is easier to buy used?
<& Are ebooks less expensive? Are you able to sell them afterwards as easily?
<

Do ebooks come with updates and does that make them easier to sell?

When developing a class reading list what factors do you think should be included deliberations? (Cost,
quality, Canadian content)

Should considerations be given to how students can access the books (e.g., buy vs borrow)? When
assigning course readings, should the cost to students of purchasing the book be taken into
consideration?

If the price of books, particularly text books are going up, what do you think is driving this price
increase? Who or what is responsible for the higher pricing?

Do you think that the prices of academic books are generally fair?
> What do you think goes into the creation of a book? Who pays to have the book created?

> Where does the money go from the purchase price you pay? Is this appropriate/Does this make
sense, in your opinion? Why?

> Do you think that the initial money used to create/fund the academic publication is enough to cover
the full price of the final product?

> What if you were told that it didn’t cover the full price, would it make sense to recover the rest of the
money in the purchase price you pay? Would you feel better about the price of the book if the
publishing company told you that the initial coverage of content only covered a certain portion and
your purchase price is set to cover the rest?

BORROWING (10 MINUTES)

6.

Is sharing course assigned text books a part of the university/college culture? When do you share
books?

Do you personally tend to use the library to access the books you read for school? Why not?
Do you tend to borrow print or digital materials? Do you go in-person or borrow online?

What makes you decide that you want to buy a book for school versus borrowing it (i.e. from the library
or from a friend)?
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10.

1.

What makes you decide that you prefer one book in hard copy and another in digital format (availability,
cost, whether you will keep and re-read it, etc)?

Are you assigned much reading that is specifically Canadian? What is the value of this? Does it provide
better value to your education to have these books in a Canadian context? Does it depend on the
subject (i.e. math and science vs. English, arts, social sciences)?

> What is the impact on students, and the future Canadian workforce to be taught from a Canadian
context?

PAID VERSUS FREE CONTENT (60 MINUTES)

12.

13.

14.

15.

16.

How much of a book do you feel is fair to copy?
> What does this depend on? Does it make a difference/Does it matter? Who will it impact
negatively/positively?

What about e-books or material available online? Is it fair to make copies of these available? Which
ones are fair to distribute and which ones are off-limits? Does printing as handouts vs. providing a copy
of a link make a difference?

In some industries, like the music industry there has been considerable change in how artists get paid
for their work in an environment where music can be easily obtained for free (from
individuals/organizations posting unauthorized copies online for anyone to download).

> Do you think that the same issue exists for the book industry (people making books available
online for free)? Why is it the same or different?

> Do you think that this is a legitimate thing to do?

> Does anyone get hurt by this practice? Who and what is the impact (for those hurt, for society)?

Do you think that the book publishing industry, like the music industry, will need to develop a new model
or approach to selling books? What do you see that new approach looking like? What approach should
it take?

> How about unbundling of electronic textbooks, selling chapters or sections of text books
individually, the way that itunes sells individual songs? Does this seem like a practical approach?
(This already happens with print materials in course packs. Should it also happen with e-books?)

> Will anyone get hurt by this approach? Who and why?
> Who would gain from this?

> Are there other ideas?

From what you know, what do you feel is the role of a book publishing company?

> Sign up authors, produce books, advertise, distribute, etc.
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> What do publishers add to the final product of a book (quality, credibility and
accuracy/trustworthiness of the information)

17. What do you know about “Fair Dealing” under Canadian copyright law? What does it mean?
> Should schools produce their own guideline/policy to ensure they are correctly interpreting the law?
18. Should people consider copyright laws and authors/publishers receiving payment for their work when
they are making decisions about accessing books that were not authorized for free use?

> Do you think that if authors and book publishers talked /made these arguments that people would
care?

> If argument comes up again about government/academic institutions paying initially for
development, or that the universities pay for the licenses to access this material — ask if they
believe that the full cost is covered? Ask if they were told that it weren't is it still reasonable to
access for free? What about if authors didn’t want to bother, if they weren't paid fully? How about
publishers?

19. What would be the most compelling or convincing argument(s) that you would make to a group of
people if you wanted them to think about authors and publishers before making decisions to copy or
access books for free (without the authorization of the author/publisher)? Why would you argue for this
(e.g., what is the rationale and who would benefit)?

GENERAL CONSUMPTION (15 MINUTES)

20. Do you spend most of the reading time for books for personal interest and leisure, or for work or
school?

21. Have you found that the time you spend reading for school is going up, down, or staying the same over
time?

> Are you assigned more books or fewer these days?

> Do you find you are reading more e-books? What is your preference?

22. 1How many of you read books by Canadian authors? Do most of you tend to be aware of whether an
author is Canadian or not? Does it matter? Why or why not?

23. Do you tend to look at or be aware of the company publishing the book? How about when it is for
school specifically?

> Do you tend to know if a book publisher is Canadian or not? Does it matter?
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CLOSING

24, Does anyone have any other comments before we conclude the session?

Thank everyone for coming out to engage in a lively discussion of these issues
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Book Sector Strategy
Educational Sector Questions
Discussion Guide

Post-secondary Institution Faculty
Secondary and Primary School Faculty
Provincial Ministries of Education

The Book Strategy Group (BSG) is an ad hoc committee representing the interests of Canadian
writers and publishers. The BSG has commissioned EKOS Research Associates Inc. to conduct
public opinion research on current attitudes of English speaking Canadians about the cultural and
economic value of written works. The research will explore matters of pricing, copyright law, file-
sharing, ownership and lending models, as well as views on Canadian content, and assessments
of knowledge and valuation of self-published books and traditionally published books.

As a component of this study, interviews are being conducted with individuals in the educational
sector, including: library professionals; primary, secondary and post-secondary faculty;
representatives from provincial ministries of education; and copyright specialists.

You were identified as a key informant for the purposes of this study only to speak specifically about the
book use in the Canadian educational sector. All of your comments will be kept confidential. No names will
be included or linked with responses in the final report. This interview will take approximately 30-45 minutes.

Please feel free to tell the interviewer if you are unable to answer any specific questions or if any questions
do not apply to you.

General consumption

1. Let's start by talking about the importance of books in the educational sector.
e How much of the academic work that students do relies on reading books?
e Are there any choices students should have in the books they read for educational
purposes?
e s there any advantage to having required vs. recommended reading?

2. How are books for educational requirements chosen? Tell me a little bit about the decision
process to choose book requirements. How are new books discovered?
e Who makes the decisions on what books are required? Is this appropriate?

3. Is consideration given to books from Canadian authors and publishers? Why or why not? If not,
should there be?
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4. When developing a class reading list what factors are significant in your deliberations (Quality
and relevance of the material? Cost to students? Cost to school? Canadian content?) Why is
this?

Format

5. Let’s talk about the ability to rent vs. buy a book. Are considerations given to how students can
access the books? Does the school try to have some on hand at the library? When assigning
course readings, do you take into consideration the cost to students of purchasing the book?

6. As far as you know, does your institution(s) use books independently published by the author?
Would you in the future? Why/why not? How do self-published books compare to
conventionally published books?

7. Does your institution(s) use digital or e-books? Would you in the future? What are the
advantages/disadvantages?

8. Have the book requirements for students been changing over time?
e Are there increases/decreases in certain areas (fiction, non-fiction, Canadian/not,
digital/print, required/recommended)?
e Why do you think that it is changing this way? What is responsible for this change?
e Do you think that this is a good change or a bad change? Why?

9. Now let’s talk about spending for books. Has that been going up or down? Why is that? What
is driving it? How do you feel about that? What are the implications of this for students? For
schools?

Paid Versus Free Content

10. Do you, or your institution(s), ever make photo copies of a book, or portions of a book,
available to students?
e How much of a book do you feel is fair to copy?
e What does this depend on? Does it make a difference/Does it matter? Who will it
impact negatively/positively?

11. What about e-books or material available online? Is it fair to make copies of these available?
Which ones are fair to distribute and which ones are off-limits? Does printing as handouts vs.
providing a copy of a link make a difference?

12. What are the implications of copying books for free? Does it have an impact on anyone? Who
and why? Should that make a difference?
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13.

14.

15.

16.

17.

18.

Does it make a difference if the free books (copying, sharing, not paying for content) are being
used for education vs. for personal use? How and why does this make a difference?

What do you know about “Fair Dealing” under Canadian copyright law? What does it mean?
Do you think there is any misinterpretation of the term? Who do you feel should be responsible
for providing clear direction on Fair Dealing?
a. Should the publishing industry produce clarifying information, available for schools?
Should it be the federal government? Should schools produce their own
guideline/policy to ensure they are correctly interpreting the law?

Should people consider authors and publishers when they are making decisions about
accessing unauthorized free access to books? Do you think that if authors and book publishers
made these arguments people would care? Would it make a difference?

Should the book publishing industry communicate with the public from the broader context of
digital piracy, or is there something particular to the book industry that needs to be
communicated/would be more compelling to the public? To students?
a. Do you think that if authors, publishers and other elements of the book industry offered
a clear and coherent argument about the costs and implications of unauthorized free
access that people would respond?

What would be the most compelling or convincing argument(s) that you would make to a group
of people if you wanted them to think about these issues before making decisions to copy or
access books for free (without the authorization of the author/publisher)? Why would you argue
for this (e.g., what is the rationale and who would benefit)?

Do you have any suggestions or proposals that you would make to change the way that books
are created, published and paid for (e.g., a new business model) that you think would be more
beneficial or workable in this changing environment? Who would gain from this? And, would
anyone suffer from this new model?

Closing

19.

Do you have any final comments you would like to make, or go back to further address any
areas?

Thank you for your participation!
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Book Sector Strategy
Educational Sector Questions
Discussion Guide
Library and Information Science Professionals

The Book Strategy Group (BSG) is an ad hoc committee representing the interests of Canadian
writers and publishers. The BSG has commissioned EKOS Research Associates Inc. to conduct
public opinion research on current attitudes of English speaking Canadians about the cultural and
economic value of written works. The research will explore matters of pricing, copyright law, file-
sharing, ownership and lending models, as well as views on Canadian content, and assessments
of knowledge and valuation of self-published books and traditionally published books.

As a component of this study, interviews are being conducted with individuals in the educational
sector, including: library professionals; primary, secondary and post-secondary faculty;
representatives from provincial ministries of education; and copyright specialists.

You were identified as a key informant for the purposes of this study only to speak specifically
about the book use in the Canadian educational sector. All of your comments will be kept
confidential. No names will be included or linked with responses in the final report. This interview
will take approximately 30 minutes.

Please feel free to tell the interviewer if you are unable to answer any specific questions or if any
questions do not apply to you.

General consumption

1. Let’s start by talking about the importance of books in the educational sector.
e How much of the academic work that students do relies on reading books?
o Are there any choices students should have in the books they read for educational
purposes?

Format

2. As far as you know, has your institution(s) ever used books independently published by the
author? How do self-published books compare to conventionally published books?
3. Does your institution(s) ever use digital or e-books? Is this likely in the future? What are the
advantages/disadvantages?
4. Have the book requirements for students been changing over time?
e Are there increases/decreases in certain areas (fiction, non-fiction, Canadian/not,
digital/print, required/recommended)?
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5.

e Why do you think that it is changing this way? What is responsible for this change?

¢ Do you think that this is a good change or a bad change? Why?
Now let’s talk about spending for books. Has that been going up or down? Why is that? What
is driving it? How do you feel about that? What are the implications of this for students? For
schools?

Paid Versus Free Content

6.

10.

1.

12.

13.

14.

Do you, or your institution(s), ever make photo copies of a book, or portions of a book,
available to students?

e How much of a book do you feel is fair to copy?

e What does this depend on?

What about e-books or material available online? Is it fair to make copies of these available?
Which ones are fair to distribute and which ones are off-limits? Does printing as handouts vs.
providing a copy of a link make a difference?

What are the implications of copying books for free? Does it have an impact on anyone? Who
and why? Should that make a difference?

Does it matter if we are using books that have been obtained for free (whether by copying,
sharing, not paying for content) for education vs. for personal use? How and why does this
make a difference?

What do you know about “Fair Dealing” under Canadian copyright law? What does it mean?
Do you think there is any misinterpretation of the term? Who do you feel should be responsible
for providing clear direction on Fair Dealing?

a. Should the publishing industry produce clarifying information, available for schools?
Should it be the federal government? Should schools produce their own
guideline/policy to ensure they are correctly interpreting the law?

In your experience do digital licensing arrangements (whereby electronic-only copies of journal
articles for example) increase access? Who benefits from digital licensing arrangements? Do
you think they ensure reasonable benefit for publishers?

Should people consider authors and publishers when they are making decisions about gaining
unauthorized free access to books? If authors and book publishers communicated with the
broader public or education sector about how they are compensated for their work, would
people care? Would it make a difference?

Should the book publishing industry communicate with libraries, students, or the public about
the broader issue of digital piracy?

b. Do you think that if authors, publishers and other stakeholders in the book industry
offered a clear and coherent argument about the costs and implications of
unauthorized free access that people would respond?

Do you have any suggestions or proposals that you would make to change the way that books
are created, published and paid for (e.g., a new business model) that you think would be more
beneficial or workable in this changing environment? Who would gain from this? And, would
anyone suffer from this new model?
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Closing

15. Do you have any final comments you would like to make, or go back to further address any
areas?
e Do you have any recommendations for others we should speak with?

Thank you for your participation!
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Book Sector Strategy
Educational Sector Questions
Discussion Guide
Library and Information Science Professionals

The Book Strategy Group (BSG) is an ad hoc committee representing the interests of Canadian
writers and publishers. The BSG has commissioned EKOS Research Associates Inc. to conduct
public opinion research on current attitudes of English speaking Canadians about the cultural and
economic value of written works. The research will explore matters of pricing, copyright law, file-
sharing, ownership and lending models, as well as views on Canadian content, and assessments
of knowledge and valuation of self-published books and traditionally published books.

As a component of this study, interviews are being conducted with individuals in the educational
sector, including: library professionals; primary, secondary and post-secondary faculty;
representatives from provincial ministries of education; and copyright specialists.

You were identified as a key informant for the purposes of this study only to speak specifically about the
book use in the Canadian educational sector. All of your comments will be kept confidential. No names will
be included or linked with responses in the final report. This interview will take approximately 30 minutes.

Please feel free to tell the interviewer if you are unable to answer any specific questions or if any questions
do not apply to you.

General consumption

1. Let's start by talking about the importance of books in the educational sector.
e How much of the academic work that students do relies on reading books?
e Are there any choices students should have in the books they read for educational
purposes?

Format

2. As far as you know, has your institution(s) ever used books independently published by the
author? How do self-published books compare to conventionally published books?

3. Does your institution(s) ever use digital or e-books? Is this likely in the future? What are the
advantages/disadvantages?
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Have the book requirements for students been changing over time?
e Are there increases/decreases in certain areas (fiction, non-fiction, Canadian/not,
digital/print, required/recommended)?
e Why do you think that it is changing this way? What is responsible for this change?
e Do you think that this is a good change or a bad change? Why?

Now let’s talk about spending for books. Has that been going up or down? Why is that? What
is driving it? How do you feel about that? What are the implications of this for students? For
schools?

Paid Versus Free Content

6.

10.

1.

12.

Do you, or your institution(s), ever make photo copies of a book, or portions of a book,
available to students?

e How much of a book do you feel is fair to copy?

e What does this depend on?

What about e-books or material available online? Is it fair to make copies of these available?
Which ones are fair to distribute and which ones are off-limits? Does printing as handouts vs.
providing a copy of a link make a difference?

What are the implications of copying books for free? Does it have an impact on anyone? Who
and why? Should that make a difference?

Does it matter if we are using books that have been obtained for free (whether by copying,
sharing, not paying for content) for education vs. for personal use? How and why does this
make a difference?

What do you know about “Fair Dealing” under Canadian copyright law? What does it mean?
Do you think there is any misinterpretation of the term? Who do you feel should be responsible
for providing clear direction on Fair Dealing?
c. Should the publishing industry produce clarifying information, available for schools?
Should it be the federal government? Should schools produce their own
guideline/policy to ensure they are correctly interpreting the law?

In your experience do digital licensing arrangements (whereby electronic-only copies of journal
articles for example) increase access? Who benefits from digital licensing arrangements? Do
you think they ensure reasonable benefit for publishers?

Should people consider authors and publishers when they are making decisions about gaining
unauthorized free access to books? If authors and book publishers communicated with the
broader public or education sector about how they are compensated for their work, would
people care? Would it make a difference?
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13. Should the book publishing industry communicate with libraries, students, or the public about
the broader issue of digital piracy?
d. Do you think that if authors, publishers and other stakeholders in the book industry
offered a clear and coherent argument about the costs and implications of
unauthorized free access that people would respond?

14. Do you have any suggestions or proposals that you would make to change the way that books
are created, published and paid for (e.g., a new business model) that you think would be more
beneficial or workable in this changing environment? Who would gain from this? And, would
anyone suffer from this new model?

Closing

15. Do you have any final comments you would like to make, or go back to further address any
areas?

e Do you have any recommendations for others we should speak with?

Thank you for your participation!
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Book Sector Strategy
Educational Sector Questions
Discussion Guide
Post-Secondary Students’ Associations

The Book Strategy Group (BSG) is an ad hoc committee representing the interests of Canadian
writers and publishers. The BSG has commissioned EKOS Research Associates Inc. to conduct
public opinion research on current attitudes of English speaking Canadians about the cultural and
economic value of written works. The research will explore matters of pricing, copyright law, file-
sharing, ownership and lending models, as well as views on Canadian content, and assessments
of knowledge and valuation of self-published books and traditionally published books.

As a component of this study, interviews are being conducted with individuals in the educational
sector, including: library professionals; primary, secondary and post-secondary faculty;
representatives from provincial ministries of education; and copyright specialists.

You were identified as a key informant for the purposes of this study only to speak specifically about the
book use in the Canadian educational sector. All of your comments will be kept confidential. No names will
be included or linked with responses in the final report. This interview will take approximately 30 minutes.

Please feel free to tell the interviewer if you are unable to answer any specific questions or if any questions
do not apply to you.

General consumption

1. Let's start by talking about the importance of books in the educational sector.
e How much of the academic work that students do relies on reading books?
e Are there any choices students should have in the books they read for educational
purposes?
e s there any advantage to having required vs. recommended reading?

2. From your own perspective, should consideration be given to books from Canadian authors
and publishers? Why or why not?

3. When developing a class reading list what factors should be included deliberations (Quality

and relevance of the material? Cost to students? Cost to school? Canadian content?) Why is
this?
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Format

4. Let's talk about the ability to rent vs. buy a book. Should considerations be given to how
students can access the books? When assigning course readings, the cost to students of
purchasing the book be taken into consideration? From what you have seen, can copies
generally be found in the school library?

5. From what you have heard, are students assigned books independently published by the
author? How do you feel self-published books compare to conventionally published books?

6. Are digital or e-books used as part of course work? Should they be in the future? What are the
advantages/disadvantages?

7. Have the book requirements for students been changing over time?
e Are there increases/decreases in certain areas (fiction, non-fiction, Canadian/not,
digital/print, required/recommended)?
e Why do you think that it is changing this way? What is responsible for this change?
e Do you think that this is a good change or a bad change? Why?

8. Now let’s talk about costs of books required for course work. Has that been going up or down?
Why is that? What is driving it? How do you feel about that? What are the implications of this
for students? For schools?

Paid Versus Free Content

9. Do you, or your school as far as you know, ever make photo copies of a book, or portions of a
book?
e How much of a book do you feel is fair to copy?
e What does this depend on? Does it make a difference/Does it matter? Who will it
impact negatively/positively?

10. What about e-books or material available online? Is it fair to make copies of these available?
Which ones are fair to distribute and which ones are off-limits? Does printing as handouts vs.
providing a copy of a link make a difference?

11. What are the implications of copying books for free? Does it have an impact on anyone? Who
and why? Should that make a difference?

12. Does it make a difference if the free books (copying, sharing, not paying for content) are being
used for education vs. for personal use? How and why does this make a difference?
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13.

14.

15.

16.

What do you know about “Fair Dealing” under Canadian copyright law? What does it mean?
Do you think there is any misinterpretation of the term? Who do you feel should be responsible
for providing clear direction on Fair Dealing?
e. Should the publishing industry produce clarifying information, available for schools?
Should this be the responsibility of the federal government? Should schools produce
their own guideline/policy to ensure they are correctly interpreting the law?

Should people consider authors and publishers when they are making decisions about
accessing unauthorized free access to books? Do you think that if authors and book publishers
made these arguments people would care?

What would be the most compelling or convincing argument(s) that you would make to a group
of people if you wanted them to think about these issues before making decisions to copy or
access books for free (without the authorization of the author/publisher)? Why would you argue
for this (e.g., what is the rationale and who would benefit)?

Do you have any suggestions or proposals that you would make to change the way that books
are created, published and paid for (e.g., a new business model) that you think would be more
beneficial or workable in this changing environment? Who would gain from this? And, would
anyone suffer from this new model?

Unbundled selling like itunes, pay with advertising, open education resources

Closing

Do you have any final comments you would like to make, or go back to further address any areas?

Thank you for your participation!
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